MODULE NINE

CRITERIA 3: ACTIVE AND ENGAGING SOCIAL
MEDIA PRESENCE
Criteria 3 of the BoQE Program assesses your level of engagement with
potential and existing customers using social media.
In this module, case studies provide insights into the value of maintaining
an active social media presence and ways to do that within your business.
Tips are included to assist in meeting the criteria.
Why is social media important for your business?
Social media is everywhere and it’s incredibly important for your consumers
in their decision making. They use it in their ‘Dreaming’ and ‘Planning’
phases of the customer journey to find out about your business and engage
with you.
Social media also provides an opportunity for your customers to share their
own photos and stories of their experience, generating word of mouth
recommendations that could result in additional business.

50

River to Bay Tour, Moreton Island

Case Study

SUMMER LAND CAMELS, SCENIC RIM
Australia’s largest commercial camel dairy,
Summer Land Camels, provides camel milk health
and wellness products, farm tours, camel rides
and a farm store and café in the Scenic Rim.
1. Why is maintaining an active social media
presence important for your business?
As a tourism business, social media has been the
best platform to directly reach and communicate
with our existing and potential customers at little
to no cost.
We have a large number of different products
to promote in addition to our animals and tours.
Planning and scheduling content on social media
ensures we are able to shine a spotlight on the
different aspects of our business as needed.
2. How important is good content for your
business?
Quality and variety in our social media content is
massively important. Our focus is very much on
authentic content with a mix of promoting our
products and ‘keeping it real’ and ‘staying in the
moment’. We find people are very interested in
what we do day-to-day around the farm so we
want to share that with them.
3. What is your approach to social media
scheduling? Who handles this in your business?
We work on a weekly schedule for posting. A staff
member generates a weekly data report which
looks at our online ads (social media and google)
and post engagement. We also have a 12month
marketing plan and check in at our weekly
staff meetings to see if we are on schedule or if
anything needs to change to connect with the
market.
Scheduling content and marketing dollars across
all our products is a challenge as our product
list continues to grow. We have meat, vodka,
skincare, chocolate and milk powder as well as
our tours. This makes planning even more critical.
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4. What content is generating the highest reach for your business right now?
Our major event (Market Day, as part of the Mary Muster) has generated a huge reach, along with posts
on our skincare products showing before and after results. Baby animal posts are always popular, and
on special occasions like Remembrance Day historical posts relating to camels and their important role
during the war years.
5. Top tips for an active social media presence
Build a crowd of supporters and followers.
Get clear about what is different about your brand, product or service that sets you apart from others
For us, we have animals that are usually only seen in the desert and products people have never seen
before.
Identify what is good content - what engages people and what doesn’t.
Decide if you will handle social media inhouse or outsource. We have outsourced our social media
in the past but have found more success in keeping our social media management in house and
focussing on what’s in front of us.
Following are examples of a weekly schedule and two
recent posts that received high levels of engagement:
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Case Study

EXTRACTION ARTISAN COFFEE, LOGAN

Extraction Artisan Coffee Roasters
and Cafe are passionate about
encouraging a love and appreciation
of coffee in the city of Logan.

1. Why is maintaining an active social media presence important for your business?
Our social media is everything. It’s a way of connecting with our current customers and talking to
new customers. It’s a way of showing people your values and who you are as a business.
2. How important is good content for your business?
Good content is important but doesn’t have to be expensive
The most important thing is to be authentic
Don’t pretend to be something you aren’t
Find your tone of voice and don’t be afraid to have fun
Be consistent with font and colours and style of images.
3. What is your approach to social media scheduling? Who handles this in your business?
We handle all the social media marketing for our business in house. I generally try to post at least
four to five times a week. If you outsource your social media, just make sure it’s not generic. Make
sure the images used are authentic and don’t under estimate the power of video. I am in the
process of scheduling posts to go live during our Christmas holidays. This is very easy to do via
Facebook Business Manager.
4. What content is generating the highest reach for your business right now?
Video always does well but I also find content about our team has positive impact.
5. Top tips for an active social media presence
For the time poor, start by just allocating one hour every week where you can schedule in a
week of content. Even just posting consistently twice a week will have a positive impact on your
engagement. Consistent posting is also important to your BoQE scoring.
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Interpreting the Consumer Insights Report

The objective of this criteria is to assess your level of engagement with potential and
existing customers using social media.
You’ll receive 15 points if you achieve two out of three of these benchmarks on either
Facebook or Instagram. You are measured on your average number of posts per week,
the consistency of your posting and the level of engagement you achieve.

The Report also benchmarks you against the social media activity of other
operators in your product category in the Brisbane region and Queensland broadly.
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TIPS
Ensure your Instagram account is a Business Account and connected to your Facebook in
order to make the most of the platform’s capabilities and be assessed through BoQE. That way
you can also add contact buttons and address details to your account and have the ability to
run Instagram ads. (Instagram introduced changes in 2018 where data from personal accounts
can no longer be accessed publicly and is therefore not available for BoQE assessment.).
Connect your Instagram Business Account to your Facebook account in six easy steps:
1. From your Facebook Page, click Settings.
2. Click Instagram.
3. Click Connect Account.
4. Choose to allow Instagram messages in your Facebook inbox and click Continue.
5. Enter your Instagram username and password and click Log In.
6. Choose to save your login information in your browser by clicking Save Info or “Not Now.”
Make sure you’re using active social media accounts in your ATDW listing.

KEY MESSAGES
Be clear about your point of difference and make that a consistent thread in the story
content you use in your posts.
Find your tone of voice and don’t be afraid to have fun.
Be consistent with font and colours and style of images.
Identify what is good content - what engages people and what doesn’t.
Decide if you will handle inhouse or outsource.
Develop a weekly schedule of the content you wish to share.

55

Southbank, Brisbane
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