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BR ISB ANE MAR K E TING .
Brisbane Marketing – a wholly owned subsidiary
of Brisbane City Council - plays a vital role in
growing Brisbane’s economy, driving demand
for Brisbane, and creating growth and trade
opportunities for local businesses.
By doing this, we help generate new jobs and
support existing jobs, while creating a better
quality of life for Brisbane residents.
Brisbane, Australia, is a thriving multicultural
city, with an innovation-led economy and
an enviable outdoor lifestyle. A global hub in
scientific innovation, mining and resources,
technology, education, meetings and incentives
and cultural attractions, Brisbane is a natural
home for business.
As Brisbane’s economic development agency,
we have always delivered the highest-impact
economic growth initiatives and helped Brisbane
navigate changing economic conditions.
In the current climate, we are taking a lead role
in driving Brisbane’s economic recovery, working
with city leaders, partners and local businesses to
deliver initiatives with immediate and sustainable
economic impact for Brisbane.

AS BRISBANE’S ECONOMIC
DEVELOPMENT AGENCY, WE
HAVE ALWAYS DELIVERED
THE HIGHEST-IMPACT
ECONOMIC GROWTH
INITIATIVES AND HELPED
BRISBANE NAVIGATE
CHANGING ECONOMIC
CONDITIONS.
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LOR D MAYOR ’ S F OR E W OR D.
while our city’s dedicated innovation
hub The Capital continued to support
start-ups and entrepreneurs.

Key focus areas for 2020-21 are:
• Economic Recovery and
Revitalisation: working alongside

This local business growth was

Brisbane City Council to help

boosted by a total $130,000 in

local Brisbane businesses recover,

funding through the Lord Mayor’s

transform and grow;

Entrepreneur Program, the
inaugural Lord Mayor’s Experience
Development Grant and the Lord
Mayor’s Convention Trailblazer Grant.

• Visitor Economy and Destination
Marketing: driving demand by
promoting Brisbane nationally and
internationally as the destination

As we entered calendar year 2020,

of choice for leisure, business

The coronavirus pandemic has

Brisbane’s economic landscape

and events, and supporting local

caused unprecedented economic

changed dramatically with

businesses to capitalise on this

and social upheaval for our city,

coronavirus restrictions having a

demand;

which has meant Brisbane City

catastrophic and instantaneous

Council has had to pivot to refocus

impact on our buoyant visitor

operations and respond quickly to

economy which included retail,

the crisis that struck so swiftly.

hospitality, tourism, events and

In the lead up to the coronavirus
pandemic, Brisbane Economic
Development Agency (formerly
Brisbane Marketing) bolstered the
economic value for our city in 2019-20
by over a billion dollars.
This was achieved through initiatives
designed to secure investment,
build local industries, and position
Brisbane as a desirable place to visit,
meet, do business and study.
By the end of 2019, annual visitation
to Brisbane had increased by 10.8%
to a record 9.8 million domestic and
international visitors.
This impressive increase in visits to
our city was underpinned by support
and development of new tourism
experiences, and securing a pipeline
of conferences, sporting and cultural
events.
Major investment projects and
industry development programs
were supporting hundreds of new
direct jobs across sectors such as
food manufacturing and tourism,

international education.
In response to these changing
economic circumstances, I
established an Economic Recovery
Taskforce to identify, develop and
oversee specific economic recovery
initiatives.
One of the first initiatives of the
Economic Recovery Taskforce was
the re-tasking of Brisbane Marketing,
which as of 1 July 2020 became
Brisbane Economic Development
Agency (Brisbane EDA).
This change signified the agency’s
pivot from fostering economic
growth to helping to drive the city’s
economic recovery.
Brisbane EDA’s priority was
to support the local business
community and ensure Brisbane is
in the best position to thrive once we
are past the recovery phase.
As such, Brisbane EDA will work

delivering programs to grow
priority industries and supporting
local businesses to scale and grow
domestically and internationally.
We need a laser sharp focus right
now to ensure our local economy
is best positioned to overcome
challenges and rebuild.
I am confident that Brisbane
EDA Chairman, Paul Spiro,
will strategically navigate this
challenging climate and help steer
our city’s economy towards recovery,
transformation and growth.
Brisbane EDA has been tasked
with assisting in driving economic
development to help our great city
weather the coronavirus pandemic
fallout.
Thank you to the Brisbane EDA
Board, staff and all Team Brisbane
members, sponsors and partners for
their ongoing efforts to support our
city’s economy and move towards a
better, brighter future for Brisbane in
a year that we will never forget.

with Brisbane City Council to help
realise Economic Recovery Taskforce
initiatives and deliver programs with
the highest possible economic cut
through for local businesses.

6 | 2019-20 ANNUA L R EP O RT

• Industry Growth and Trade:

Adrian Schrinner
Lord Mayor
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CHAIRMAN’ S R E VIE W.

CE O ’ S R E VIE W.
From late January to June 2020, the

for the local economy through a

Brisbane Marketing’s strategy to

into a record annual 9.7 million

drive visitation was further boosted

international and domestic

by securing industry events that

visitors with combined overnight

With its fundamental purpose being

attracted key tourism decision

expenditure of $8.2 billion.

to drive economic development,

makers to Brisbane. These included

Brisbane Marketing is playing a vital

the International Air Transport

role in Brisbane’s economic recovery.

Association Slot Conference and the

supported throughout wider supply

As Chairman, I am proud that the

Australian Tourism Export Council’s

chains.

Lord Mayor has tasked Brisbane

Meeting Place.

Marketing with delivering key

A critical part of our work to increase

economic recovery initiatives to

visitation to Brisbane was to inspire

support the residents and businesses

locals to share their pride and passion

concerted focus on investment
attraction and industry development
initiatives.
A range of major investment projects
created more than 560 new ongoing
jobs and a further 1,200 jobs were

In September 2019, Brisbane
Marketing was proud to launch
Financial year 2019-20 was a year

the Visitor Economy 2031 Vision for

Marketing.

of two distinct halves for Brisbane
The first half was one of outstanding
achievement including record

coronavirus pandemic required a
reassessment and a strategic shift in
Brisbane Marketing’s activity.

of Brisbane.

Brisbane Marketing began financial

consultation with more than 500

It remains my commitment to ensure

operators, investors, industry and

the organisation is agile and forward-

to identify and deliver the highest-

government partners.

focused in its approach to delivering

the Brisbane Region, developed in

the highest-impact initiatives that

numbers of domestic and

While visitation was restricted in the

international visitors to our city, major

second half of the financial year, we

investment projects generating

remain focused on this long-term

multiple millions of dollars for our

strategy to secure an additional $6.5

local economy, and successful

billion a year in visitor expenditure

awareness-raising of Brisbane which

and support 50,000 new jobs by

I wish to acknowledge the Board,

created demand in priority markets.

encouraging visitors to stay longer

Chief Executive Officer (CEO) Brett

and spend more in the Brisbane

Fraser and his executive team for their

region.

responsive and cohesive approach

The implementation of our 20182021 Strategic Plan was well

help city leaders and residents
navigate changing economic
conditions and for local businesses to
grow and prosper.

to the organisation’s refocusing

underway with a clear commitment

A key element of the 2031 Vision

to attracting investment, growing

has been Brisbane Marketing’s

priority industries and precincts,

partnerships with Brisbane Airport

identifying economic growth

Corporation and the Queensland

Thank you to Lord Mayor Adrian

opportunities, raising awareness and

Government to promote Brisbane

Schrinner and Deputy Mayor Krista

driving collaboration and innovation.

in markets where there were new

Adams for their ongoing support and

and upgraded direct airline routes to

guidance.

Brisbane.

I would like to take this opportunity

external forces including the national

Marketing activity was undertaken in

to also thank Brisbane City Council

bushfire disasters and the global

North America and Japan following

Chief Executive Officer Colin Jensen

health pandemic.

the acquisition of new direct Qantas

and all staff within Brisbane City

flights from San Francisco and

Council, the Office of the Lord Mayor,

Chicago, and a Virgin Australia flight

and the staff of Brisbane Marketing

from Tokyo.

for their collective efforts to ensure

This positive first half was starkly
contrasted by unprecedented

Despite the heavy impact of the
coronavirus pandemic, and as
referenced by Lord Mayor Adrian

and support for members and
stakeholders.

the city’s continued prosperity and

year 2019-20 focused on our mission

Our local advocacy campaign,

opportunities and raise living

Different, launched in November 2019

that will create employment

Nothing’s Changed, Everything’s

standards for the people of Brisbane.

to showcase the diversity of quality

Along with securing new major
job-creating investment projects,
Brisbane Marketing continued its

over 18 million.

growth through targeted industry

sporting and cultural events held

development programs.

through to March 2020 attracted over

In its second year, the Future Food
Initiative created $44 million in
economic impact through 37 new
jobs as local food and beverage

1.5 million Brisbane residents and
almost 756,000 out-of-region visitors,
injecting $142.8 million into the local
economy.

businesses learned how to develop

New major events secured for

their capability, reach new markets

Brisbane included the Professional

and attract capital.

Golfers Association (PGA) of Australia

In addition, experience development,
training and mentoring programs
supported local tourism businesses
to prepare for future growth and

Championship and Opera Australia’s

reputation also attracted new

positive economic impact for

with partners to restore direct flights

events destination in North America,

Brisbane.

and fill further capacity at Brisbane’s

South East Asia, China and Japan

newly expanded airport.

via trade development, sales and

and new direct flights, Brisbane was
promoted as a tourism and business

marketing campaigns.

to the coronavirus pandemic
necessitated a major shift in focus.
By the end of the financial year,
our organisation had sharpened its
focus to support Lord Mayor Adrian
Schrinner’s plan for economic
recovery.
Thank you to Brisbane Marketing
Chairman Paul Spiro and the Board
for their strong strategic guidance
and direction during this challenging
time.
I would like to acknowledge Lord
Mayor Adrian Schrinner, Deputy
Mayor and City Planning and
Economic Development Committee
Chair, Cr Krista Adams, all Councillors,
Brisbane City Council Chief Executive
Officer Colin Jensen and staff for
their support of Brisbane Marketing.
We look forward to supporting
Brisbane’s business community and
seeing business, events and tourism
thrive into the future.

and economic recovery in 2021.

visitors.
tourism-related infrastructure projects

social gathering restrictions related

These will be key drivers of visitation
Brisbane’s rising international

In anticipation of $12 billion worth of

bushfires followed by travel and

production of Wagner’s Ring Cycle.

appeal to more leisure and business

Brisbane Marketing will work closely
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and achieved an audience reach of
Brisbane’s diverse calendar of major

activities resulted in substantial

Paul Spiro
Chairman

experiences in the Brisbane region,

focus on supporting local business

As international borders reopen,

More than $1 billion was generated

improved experiences.

impact economic growth initiatives

Schrinner, Brisbane Marketing’s

success.

for a city bursting with new and

As we entered 2020, the summer

Brett Fraser
Chief Executive Officer

business events to the city, including
our biggest ever corporate incentive
events from China. Brisbane
Marketing and partners successfully
bid for a further $63 million worth
of business events to be held in
Brisbane in the coming years.
By end December 2019, Brisbane’s
destination appeal had translated
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2 019-2 0 HIGHLIGH T S .
RAISING AWARENESS OF
BRISBANE AND CREATING
DEMAND IN PRIORIT Y
MARKETS
Encouraging local advocacy
The Nothing’s Changed, Everything’s
Different campaign launched in
November 2019 to encourage locals
to be positive advocates for Brisbane
and to build destination awareness by
showcasing quality visitor experiences.
The campaign was underpinned by
a new Brisbane brand narrative that
captured the elements that make
Brisbane the region of choice for a

ATTRACTING GLOBAL
INVESTMENT CAPITAL
Securing job-creating investment
Brisbane Marketing’s investment
attraction activities generated $959
million for the local economy. The
successful investment projects
generated 561 direct, ongoing
operational jobs as well as supporting
over 1,200 jobs throughout wider
supply chains. This included a
Woolworths temperature controlled
distribution facility and a new vegan
production line at the Hilton Foods
Australia facility.

growing number of residents and
visitors. Featuring across TV, cinema,

Supporting smart hospitality

out-of-home marketing, print and

Investment was secured for a smart

social media, the campaign achieved

kitchen concept to support the

a total audience reach of 18.6 million.

economic recovery of the food and
hospitality sector. Set to open in

Driving international awareness
Brisbane Marketing and industry
partners participated in international
sales missions and trade shows to
promote Brisbane as a tourism and

FY21 and create over 70 new jobs,
the smart kitchen will be utilised by
established high-street restaurants,
catering companies, entrepreneurial
food trucks and pop-up food

within the top 16% of global cities
benchmarked for their ability to
attract international association
meetings. The International Congress
and Convention Association ranked
Brisbane an equal 66th on a
worldwide scale of 424, and 16th on
Asia Pacific scale of 96.

Place event for inbound tour

food and beverage businesses to

operators, the International Air

grow and reach new markets, in

Transport Association (IATA) Slot

turn building Brisbane’s reputation

Conference for international airline

as an Asia Pacific food hub. In FY20,

representatives and the Singapore

the Future Food Initiative generated

Airlines Eastern Markets Area Leader

$44 million in economic impact by

Conference – all raising Brisbane’s

Securing economy-boosting business
events

supporting 37 new jobs. Companies

profile as a tourism and business

In 2019-20, Brisbane Marketing

that participated in the intensive

destination. In addition, Brisbane

secured 53 new business events that

business programs had an average

Marketing undertook training and

will support Brisbane’s economic

revenue increase of 7.3%.

mentoring to support Brisbane

recovery through delegate visitation

tourism operators to develop

worth an estimated $63 million

products and promotional strategies

over the coming years. A strategy to

to appeal to international visitors.

attract more international incentive

Locking in blockbuster events
Brisbane Marketing continued to

million attendees and generated

the Brisbane Region was launched

Trailblazer Grant to support local

in September 2019 following

business growth.

consultation with more than 500
operators, investors, local councils

Mayor’s Convention Trailblazer Grant,

of Wagner’s Ring Cycle, both to be

Global Games attracted over 2.2

and the Lord Mayor’s Convention

economic impact. Through the Lord

and Opera Australia’s production

UCI Cycling World Cup and the INAS

The Visitor Economy 2031 Vision for

China, delivering $10 million in local

Australian PGA Championships

impacted major events due to be

Growing the visitor economy

Experience Development Grant

its largest ever incentive groups from

events for the city, securing the

staged in 2021. While coronavirus

Program, the Lord Mayor’s

events resulted in the city welcoming

build an annual calendar of major

AS OF DECEMBER 2019,
VISITATION TO BRISBANE
HAD GROWN ANNUALLY
BY 10.8% TO A RECORD
9.8 MILLION DOMESTIC
AND INTERNATIONAL
VISITORS WHO SPENT A
RECORD $8.2 BILLION
THROUGHOUT 2019.

FORECASTING HIGH-IMPACT
FUTURE ECONOMIC GROWTH
OPPORTUNITIES

Lord Mayor’s Global Entrepreneur

Initiative continued to support local

Brisbane Marketing worked with
local researchers and professionals
to bid for international conferences,
resulting in Brisbane securing the
2021 AG Bell Global Listening and
Spoken Language Symposium, worth
an estimated $890,000 for the local
economy.

and government partners. The 2031
Vision identified the opportunity to
secure an additional $6.5 billion a
year in visitor expenditure and 50,000
new jobs by encouraging people to
stay longer and spend more in the
Greater Brisbane Region.

DRIVING COLLABORATION AND
INNOVATION IN BRISBANE’S
ECONOMY
Recognising outstanding businesses
For the 14th year, Brisbane Marketing
managed the Lord Mayor’s Business
Awards, shining a light on the
outstanding achievements and
innovations of the local business
community. 2019 saw a record
number of nominations across the
11 categories, which included two
new awards recognising outstanding
micro businesses and social
enterprises.

almost $143 million for the local
economy.
Attracting record levels of visitation
As of December 2019, visitation to
Brisbane had grown annually by
10.8% to a record 9.8 million domestic
and international visitors who spent
a record $8.2 billion throughout 2019.
This growth slowed dramatically from
March 2020 following the summer
bushfires and implementation
of domestic and international
coronavirus travel restrictions.
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$130,000 in grants through the

Tourism Export Council’s Meeting

Youth Water Polo Championships,

BRISBANE MARKETING'S
INVESTMENT ATTRACTION
ACTIVITIES GENERATED $959
MILLION FOR THE LOCAL
ECONOMY.

Brisbane Marketing facilitated

Brisbane Marketing’s Future Food

tennis tournaments, Australian

Rising up the international ranks

activity in key international markets,
for Brisbane to host the Australian

Cup and Brisbane International

Asia and India.

Along with trade and marketing

Facilitating grants to grow local
business

Growing Future Food businesses

others including the inaugural ATP

America, Japan, China, South East

Preparing for future tourism

Brisbane Marketing successfully bid

held from early March to June 2020,

business events destination in North

Brisbane climbed 18 spots to sit

DEVELOPING AND GROWING
PRIORIT Y INDUSTRIES AND
PRECINCTS

Fostering startups
Driving visitation to the city-centre
A year-round program of destination
marketing and events was rolled
out to support local businesses by
encouraging people to shop, dine and
play in the city. The annual Christmas
in Brisbane program received high
attendee satisfaction – over 86%
agreeing it enhanced Brisbane as a
place to live and visit.

IN 2019-20, BRISBANE
MARKETING SECURED 53
NEW BUSINESS EVENTS
THAT WILL SUPPORT
BRISBANE’S ECONOMIC
RECOVERY THROUGH
DELEGATE VISITATION
WORTH AN ESTIMATED $63
MILLION OVER THE COMING
YEARS.

Brisbane Marketing continued
to foster businesses through The
Capital, which supported 102 startups
with 283 staff.
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BR ISB ANE MAR K E TING P T Y LTD
E C ONOMIC VALUE TO BR ISB ANE
3 YE AR AVER A GE C OMPAR IS ON.
1900
1800

1700
1600

$1, 4 9 2 m

1500
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1400

152

1300

1200

$1, 517 m
8

123
46

54

155

166

69

89

189

$1, 59 8m
9

144
56
157
72

1100

1000

169

900

86

219

93

89

800

I MA GE

700

600

500

400

755

841

848

2019-2020
3 year average
Budgeted

2018-2019
3 year average
Actual

300

200

100

$40m
2019-2020
3 year average
Total Operating Costs
Investment & Industry
Development
Investment & Industry Development

2019-2020
3 year average
Actual
Visitation Economy &
Precinct Development
Business Events

Precinct Development
Precinct Develpment (Xmas)

Destination Marketing &
Cultural Initiatives
Destination Marketing

Study Brisbane
Leisure Tourism
Major Events
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OUR B OAR D .
PAUL SPIRO (CHAIRMAN)

C OR P OR ATE
GOVERNANCE.

Company Director
HELEN BESLY
Company Director

ORGANISATIONAL
PERFORMANCE MEASUREMENT

ELIZABETH SAVAGE

In accordance with the regular
review of its policies and systems,
and due to the new organisational
structure implemented for FY21, the
organisation has conducted a review
of how it will continue to calculate
economic, social, environmental and
cultural impacts and contributions to
the City of Brisbane. The scope of this
review was to consider opportunities
to evolve the current approach
and adopt latest methodologies
in economic activity and impact
measurement.

Company Director

As an outcome of this review and as

MONICA BRADLEY
Company Director
(Departed 4/11/2019)
SOFIE FORMICA
Company Director
(Commenced 4/11/2019)
ADAM PENBERTHY
Founder and Creative
Director - Fresh

JOHN SHEPHERD
Managing Partner Gallus Partners Pty Ltd

from 1 July 2020 Brisbane Marketing
will progressively adopt a balanced
scorecard of various economic
activity measures. These new
measures will focus on:
•

•

Performance measures
associated with Economic Activity
directly attributable to the
organisation – Economic Output
measure and Jobs Created and/or
Supported over the period.
Performance measures
associated with Destination
Awareness and Voice of the
Customer – Brand metrics, Net
Promoter Scores (NPS) and other
Satisfaction indices.

AUDIT AND RISK MANAGEMENT
COMMIT TEE
The Audit and Risk Management
Committee supports and advises the
Board on the Company’s financial
reporting, risk management
function, control environment and
legal and regulatory compliance. It
has a clear operating charter which
is reviewed every two years, and, if
appropriate, updated by the Board
on recommendation from the Audit
and Risk Management Committee.
In carrying out these functions, the
Committee maintains unobstructed
lines of communication between the
1 4 | 2019-20 ANNUA L R EP O RT

Committee, the internal auditors,
the external auditors, and Brisbane
Marketing management and has the
power to seek advice from external
parties or specialists where the
committee believes it appropriate.
Committee members are appointed
by the Board. The Audit and Risk
Management Committee consists of
at least three Directors, the majority
of whom are independent.
The Committee meets no less than
four times over a reporting period.
The Audit and Risk Management
Committee comprises:
•

John Shepherd (Chair, 1/7/2019 –
17/3/2020)

•

Helen Besly (Commenced
4/11/2019, Chair, 17/3/2020 –
30/6/2020)

•

Monica Bradley (Departed
4/11/2019)

•

Paul Spiro (Ex-officio member)

Committee meetings are also
attended by internal and external
auditors, BCC Assurance Services,
the Chief Executive Officer, the Chief
Commercial Officer, Chief Financial
Officer (incorporating the function of
Company Secretariat) and others, at
the discretion of the Committee.
During the financial year, BDO
replaced BCC Assurance Services
as internal auditors of the company,
and conducted three internal audit
reviews during the FY20 financial year:
•

Post Implementation Review –
Internal Audits for FY17-FY19

•

Organisational Policies and
Procedures Review

•

Investment Attraction Process
Review

The structure and adequacy of
Brisbane Marketing’s insurances are
evaluated every year.

Commercial Officer and Chief
Financial Officer, and presented to
the Audit and Risk Management
Committee for review and approval.

HUMAN RESOURCE AND
REMUNERATION COMMIT TEE
The Human Resource and
Remuneration Committee supports
and advises the Board in relation to
Brisbane Marketing’s remuneration
and strategic human resource
practices.
The Board determines membership
of the Committee. The Human
Resource and Remuneration
Committee consists of at least three
Directors, the majority of whom are
independent. The Committee has a
Charter to govern its operation. The
Charter is reviewed every two years,
and, if appropriate, updated by the
Board on recommendation from the
Committee.
The Committee meets no less than
three times over a reporting period.
The members of the Human
Resource and Remuneration
Committee are:
•

Elizabeth Savage (Chair, 1/7/2019
– 5/3/2020)

•

Adam Penberthy (Chair,
5/3/2020- 30/6/2020)

•

Sofie Formica (Commenced
4/11/2019)

•

Paul Spiro (Ex-officio member)

Committee meetings are also
attended by the Chief Executive
Officer, Chief Commercial Officer,
Chief Financial Officer, General
Manager People and Culture and
others, at the discretion of the
Committee.
The Committee has the right to
seek advice from external parties or
specialists.

The business risk registers are
reviewed at least annually by the
Chief Executive Officer, Chief
2019-20 AN N UAL REP ORT | 15

ANNUAL F INANCIAL S TATEMEN T S .

DIR E C TOR S ' R EP OR T.
The directors present their
report together with the
financial report of Brisbane
Marketing Pty Ltd for the
financial year ended 30 June
2020 and the auditor's report
thereon.

DIR E C T OR S

FU T UR E D E VEL O P MEN T S

The names of directors in office at
any time during or since the end of
the financial year were:

The Company expects to continue
to create financial and social
economic value for the residents and
businesses of Brisbane through its
various business activities. Its longterm direction will continue to be
guided by the Brisbane Economic
Development Plan 2012 - 2032.

Paul Spiro - Chairman
Adam Penberthy
Elizabeth Savage
Helen Besly
John Shepherd

DIR E C T O R S ’ BENEF I T S

Monica Bradley (Departed 4/11/2019)

Related party transactions are
disclosed in note 14 of the financial
statements.

Sofie Formica (Commenced 4/11/2019)

P R INCIPAL A C T IVI T IE S
The Company's primary operations
and responsibility is to drive longterm social and economic benefits
to Brisbane and the greater Brisbane
region.

OP ER AT ING A C T IVI T IE S
The surplus from ordinary activities
of the company for the financial year
ended 30 June 2020 was $80,988
and the financial year ended 30 June
2019 was a surplus of $235,426.

R E VIE W OF OP ER AT IONS

17

DIR E C TO R S ’ R EP O R T

19

AU DI T OR ’ S IN DEP EN DEN CE D E C L AR AT I O N
F INANCI AL

20
21
22
22
23

R EP O R T

C OMPANY D E TAI L S
The Company is an Australian
proprietary company limited by
shares, incorporated and registered
in Brisbane, Queensland.
The Brisbane City Council is the sole
shareholder.
The registered address and principal
place of business is:
Level 20, North Bank
69 Ann Street
Brisbane QLD 4000
Australia

The majority of revenue received by
the Company was by way of grants
from the Brisbane City Council. The
majority of expenses incurred were
in relation to Employee Expenses
and City Economic Development
Expenses.

Statement of Comprehensive Income
Statement of Financial Position
Statement of Changes in Equity
Statement of Cash Flows
Notes to and forming part of the Financial Statements

34

DIR E C TO R S ’ DE CL AR ATIO N

36

I NDEPEN DEN T

AUDI TO R ’ S R EP O R T
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K E Y AN N O UN CE M EN T S D U R I N G T HE F I N AN C I AL YE AR
On 1 July 2019 the employment positions responsible for the marketing and event activation of the
South Bank and Roma Street Parklands transitioned to City Parkland Services, a subsidiary of Brisbane
City Council. It's noted that from this date the company was no longer responsible for associated staff
remuneration and benefits.
In response to the coronavirus pandemic, the company’s head office premises were closed during March
2020, with operations continuing remotely until reporting date (note 19). Commencing from June 2020 the
principal activities of the Company were directed to economic recovery with a focus on the local economy
and intrastate market.

BR IS B ANE MAR K E TING P T Y LTD

AUDI TOR ’ S INDEPENDENCE
DE CL AR ATION
To the Directors of Brisbane Marketing Pty Ltd

E VEN T S S I N CE TH E EN D O F F I N AN C I AL Y E AR

This auditor’s independence declaration has been provided pursuant to Section

On 1 July 2020, the Company commenced operating under the new trading name of Brisbane Economic
Development Agency. This trading name has been registered alongside the legal entity name of Brisbane
Marketing Pty Ltd.

INDEP ENDENCE DE CL AR AT ION

307C of the Corporations Act 2001.

As lead auditor for the audit of Brisbane Marketing Pty Ltd for the financial year
The Company underwent a structural review in September 2020 which saw a change in the management
structure and a reorganisation to the nature and focus of operating activities. The restructure resulted in
20 positions made redundant at a cost of $672,644.
There have been no other matters or circumstances that have arisen since the end of the financial year
that have significantly affected or may significantly affect either:
i) The entity's operations in future financial years
ii) The results of those operations in future financial years; or
iii) The entity's state of affairs in future financial years

ended 30 June 2020, I declare that, to the best of my knowledge and belief,
there have been:
a) no contraventions of the auditor independence requirements of the
Corporations Act 2001 inrelation to the audit
b) no contraventions of any applicable code of professional conduct in relation
to the audit.

AUD I TO R ’ S IN DEPEN D EN C E D E C L AR AT I O N
A copy of the auditor's independence declaration as required under Section 307C of the Corporations Act
2001 is set out on page 19.
Signed in accordance with a resolution of the directors.

Paul Spiro
Chairman

Helen Besly
Director

30/09/2020

30/09/2020
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John Welsh
as delegate of the
Auditor-General of Queensland

30 September 2020
Queensland Audit Office Brisbane
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ASAT
AT 30
30 JUNE
JUNE 2020
AS
2020

FOR THE YEAR ENDED 30 JUNE 2020

Note

2020
$

2019
$

2020
$

2019
$

29,233,008

32,342,100

1,936,784
29,233,008

1,786,323
32,342,100

770,698
1,936,784

1,249,643
1,786,323

Advertising and promotional support
Ticket sales through Visitor Information Centre

1,177,410
770,698

1,359,895
1,249,643

Memberships
Advertising and promotional support

844,565
1,177,410

921,791
1,359,895

Venue hire, rental hire and recoveries
Memberships

1,268,841
844,565

2,837,108
921,791

Interest
Income
Venue
hire,
rental hire and recoveries

123,234
1,268,841

210,779
2,837,108

348,254
123,234

2,640,439
210,779

35,702,794
348,254

43,348,078
2,640,439

35,702,794
14,433,919

43,348,078
14,321,032

4

4,041,345
14,433,919

7,480,829
14,321,032

5

11,427,337
4,041,345

15,076,273
7,480,829

6

3,436,047
11,427,337

5,978,056
15,076,273

3,436,047
36,551
1,620,381
350,881
36,551
1,620,831
88,269
350,881
187,076
88,269

5,978,056
22,511
146,201
22,511
-146,201
87,750
-

35,621,806
187,076
80,988
35,621,806

43,112,652
87,750
235,426
43,112,652

REVENUES
Grants, subsidies and sponsorships REVENUES
Brisbane City Council and controlled entities

Grants, subsidies and sponsorships Grants, subsidies
and
sponsorships
- Other
Brisbane
City Council
and
controlled entities

Note

14b

14b

Ticket sales through Visitor Information Centre
Grants, subsidies and sponsorships - Other

Other Income
Interest Income
TotalIncome
Revenues
Other
EXPENSES
Total Revenues
Employee expenses
EXPENSES
Materials and services
Employee expenses
City economic development expenses
Materials and services
Business development expenses
City economic development expenses
Depreciation and amortisation
Business development expenses
- Property, plant, and equipment
- Right of use assets
Depreciation and amortisation
- Lease incentive
- Property, plant, and equipment
- Right of
use assets
Finance
Costs
- Lease incentive
Other expenditure
Finance Costs
Total Expenses
Other expenditure
Net Surplus
Total Expenses

2c

2c
3

3
4
5

6

7

7

Net Surplus
80,988
235,426
The above Statement of Comprehensive Income should be read in conjunction with the notes to and
The above Statement of Comprehensive Income should be read in conjunction with the notes to and
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Note

Note

2020
$ 2020

$

CURRENT ASSETS

CURRENT ASSETS

Cash and cash equivalents

Cash
and cash equivalents
Trade and other receivables

8

8

Trade
and other receivables
Prepayments

Total
Assets
NON Current
CURRENT
ASSETS
10

Right-of-use
lease asset
Lease
incentive

10

Plant and equipment

Right-of-use lease asset

2,216,751

10
10

Total Non Current Assets

Plant and equipment
Total Assets

10

11

10

Total Current Liabilities

11

Deferred
income
NON CURRENT
LIABILITIES
Total Current Liabilities
10

Total Non Current Liabilities

951,193
9,514,742

Lease liabilities

10

Total Non Current Liabilities

Contributed equity

64,006
2,373,975
11,888,717

11,888,717
3,065,582

257,655

1,404,707 1,252,117

6,690,314368,524

5,980,061 257,655

384,502

1,404,707

273,078
6,690,314

408,618
5,980,061

3,423,613

1,959,087

3,696,691

2,367,705

10,387,005

8,347,766

3,423,613

408,618

1,959,087

2,367,705

3,540,951

8,347,766

1

Total Shareholder'sEQUITY
Equity
SHAREHOLDER’S

64,006

1,838,890
384,502

4,134,174

12

-

2,373,975

1,252,117

4,098,398
368,524

10,387,005

SHAREHOLDER’S EQUITY

-

1,838,890

4,134,174

Total Liabilities

951,193

2,309,969

3,065,582

3,696,691

Net Assets

744,641

9,514,742

4,098,398

273,078

Total Liabilities

Retained earnings

27,455

14,521,179

9

9

Net Assets

2,801,086

5,045,292

CURRENT LIABILITIES

Lease liabilities

27,455
14,521,179

Total Non Current Assets

NON CURRENT LIABILITIES

744,641 7,818,908

2,309,969

2,801,086
2,216,751
5,045,292

2019
$

7,818,908

9,475,887

LeaseCURRENT
incentive ASSETS
NON

Lease
liability
and make-good
Deferred
income

54,799

9,475,887 490,113

Total Current Assets

CURRENT
LIABILITIES
Lease liability
and make-good

8,930,975
54,799

490,113

Prepayments

Total Assets

8,930,975

2019
$

1

3,540,951

4,134,173

3,540,950

4,134,174

3,540,951

Contributed
equity of Financial Position should be read in conjunction with the notes to and forming
1
The above Statement
part
Retained earnings
Total Shareholder's Equity

12

1

4,134,173

3,540,950

4,134,174

3,540,951

The above Statement of Financial Position should be read in conjunction with the notes to and forming part
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IN E QU I T Y

NOTE S TO AND F ORMING PAR T OF
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Contributed
Equity
$

Retained
Earnings
$

Total

Balance at beginning of year

1

3,540,950

3,540,951

Net surplus

-

80,988

80,988

Adjustment on initial application of AASB 16

-

512,235

512,235

12

1

4,134,173

4,134,174

Contributed
Equity
$

Retained
Earnings
$

Total

Note

Balance at beginning of year

1

3,305,524

3,305,525

Net surplus

-

235,426

235,426

1

3,540,950

3,540,951

2020

Balance at Year End
2019

Balance at Year End

Note

12

$

$

FOR THE YEAR ENDED 30 JUNE 2020

2020
$

2019
$

Cash receipts from customers

3,753,269

8,291,706

Subsidies and grants

34,286,771

37,541,265

123,234

210,779

(33,920,978)

(44,223,431)

(1,184,029)

(1,991,040)

3,058,267

(170,721)

CASH FLOWS FROM OPERATING ACTIVITIES

Payments to suppliers and employees
Net Cash Flows generated/(used) in operating activities

13

CASH FLOWS FROM FINANCING ACTIVITIES
Lease payments
Net Cash Flows used in financing activities
N
Cash at the beginning of the year
Cash at the end of the year

.

8

2. Statement of Significant Accounting Policies

a) Income Tax
The company is a state body as defined under the Income Tax Assessment Act 1936 and is exempt from
Commonwealth taxation with the exception of Fringe Benefits Tax and Goods and Services Tax.

S TATE MEN T OF C A S H F L O W S

Interest received

The financial report is a general purpose financial report which has been prepared in accordance with the
requirements of the Australian Accounting Standards and Interpretations issued by the Australian Accounting
Standards Board and the Corporations Act 2001.
The financial statements were authorised for issue by the directors on 30 September 2020.
The financial report is prepared on an accruals basis with the exception of the Administered Funds (Note
18) that are accounted for on a cash basis. Except where stated, the historical cost convention is used. The
accounting policies have been consistently applied, unless otherwise stated. The company is a not-for-profit
entity.
Amounts included in the financial statements and directors' report have been rounded off to the nearest dollar
and are presented in Australian Dollars (AUD). Comparative information has been restated where necessary to
be consistent with disclosures in the current reporting period.

The following is a summary of the material accounting policies adopted by the company in the preparation of
the financial report.

The above Statement of Changes in Equity should be read in conjunction with the notes to and

Note

1. Basis of Preparation

(1,946,200)

-

(1,946,200)

-

1,112,067

(170,721)

7,818,908

7,989,629

8,930,975

7,818,908

The above Statement of Cash Flows should be read in conjunction with the notes to and forming part

b) Goods and Services Tax
Revenues, expenses, plant and equipment are recognised net of the amount of Goods and Services Tax (GST),
except where the amount of GST incurred is not recoverable from the Australian Tax Office (ATO). In these
circumstances the GST is recognised as part of the cost of acquisition of the asset or as part of the expense of
the item.
Receivables and payables are stated with the amount of GST included. The net amount of GST recoverable
from, or payable to, the ATO is included as a current asset or liability in the Statement of Financial Position.
Cash flows are included in the Statement of Cash Flows on a gross basis. The GST components of cash flows
arising from investing and financing activities which are recoverable from, or payable to, the ATO are classified
as operating cash flows.
c) Revenue
Revenue recognised at a point in time
Grants, subsidies and sponsorships - Brisbane City
Council and controlled entities

2(c)i

Grants, subsidies and sponsorships - Other

-

AASB 1058
$

29,233,008

363,750

1,573,034

770,698

-

Advertising and promotional support

1,177,410

-

Venue hire, rental hire and recoveries

1,268,841

-

123,234

-

Ticket sales through Visitor Information Centre

2(c)ii

Interest income
Other income

-

348,254

3,703,933

31,154,296

844,565

-

Revenue recognised over time
Memberships
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AASB 15
$

2(c)iii

844,565

-

4,548,498

31,154,296
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i) Grants, subsidies and sponsorship
AASB 15 - Where revenue arises from an agreement which is enforceable and contains sufficiently
specific performance obligation then the revenue is recognised when control of each performance
obligations is satisfied. The performance obligations are varied based on the agreement but include
completion of site inspections, familiarisations and incentive promotional activities. Payment terms
vary depending on the terms of the grant, cash is received upfront for some contracts and on the
achievement of certain payment milestones for others. Each performance obligation is considered
to ensure that the revenue recognition reflects the transfer of control and within contract there may
be some performance obligations where control transfers at a point in time and others which have
continuous transfer of control over the life of the contract. Where control is transferred over time,
generally the input methods being either costs or time incurred are deemed to be the most appropriate
methods to reflect the transfer of benefit.
AASB 1058 - Assets arising from grants in the scope of AASB 1058 is recognised at the asset's fair value
when the asset is received. The Company considers whether there are any related liability or equity items
associated with the asset which are recognised in accordance with the relevant accounting standard.
Once the assets and liabilities have been recognised then income is recognised for any remaining asset
value at the time that the asset is received.
ii) Ticket sales through Visitor Information Centre, Advertising and Promotional Support, Venue Hire,
Rental Hire and Recoveries
Revenue from Ticket sales through the Visitor Information Centre is recognised when the customer has
taken delivery of the ticket.
Revenue from Advertising & promotional support is recognised when the campaign or promotional
activity takes place.
Revenue for Venue hire, rental hire & recoveries are recognised in the period in which the venue hire,
rental and recoveries relate to.
iii) Memberships
Revenue from Memberships is recognised over the duration which the membership is applicable.
Memberships are normally 12 months in term and are recognised throughout the duration of the term
based on a daily rate.
(d) Cash and Cash Equivalents
Cash and cash equivalents include cash on hand, deposits held at call with banks, other short-term
highly liquid investments with original maturities of three months or less.
(e) Employee Benefits
Employee benefits relate to amounts expected to be paid to or on behalf of employees and directors for
wages earned, bonuses, annual leave, long service leave, workers' compensation and superannuation.
Annual leave represents the amount which the Company has a present obligation to pay, resulting
from employees' services provided up to balance date. The accrual has been calculated based on
remuneration rates expected to be paid when the liability is settled and includes related on-costs. Long
service leave represents the present value of the estimated future cash outflows to be made by the
Company resulting from employees' services provided up to balance date. The value of the liability is
calculated using current pay rates and projected future increases in those rates and includes related
employee on-costs. The estimates are adjusted for the probability of the employees remaining in the
Company's employment or other associated employment which would result in the Company being
required to meet the liability. Adjustments are then made to allow for the proportion of the benefit
earned to date, and the result is discounted to present value based on Australian Government Bond
Rates.
Contributions are made by the Company to an employee superannuation fund and are charged as an
expense when incurred.
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NOTE S TO AND F ORMING PAR T OF
THE F INANCIAL S TATEMEN T S
(f) Trade Receivables
Trade receivables are due for settlement in 30 days and are carried at amounts due. The loss allowance for trade
and other receivables reflect the lifetime expected credit losses and incorporates reasonable and supportable
forward information. In prior year, a loss of $100,639 was recorded, representing a realised bad debt for nonrecoverable receivables as at 30 June 2019. No bad debt has been recorded as at 30 June 2020.
(g) Trade Payables
Creditors and accruals represent liabilities for goods and services provided to the Company prior to the end of
the financial year and which are unpaid. These amounts are unsecured and are usually paid within 30 days
from statement.
(h) Financial Instruments
Recognition
Financial assets and financial liabilities are recognised in the Statement of Financial Position when the
Company becomes party to the contractual provisions of the financial instrument.
Classification
Financial instruments are classified and measured as follows:
- Receivables - held at amortised cost
- Payables - held at amortised cost
(i) Accounting Estimates and Judgements
The preparation of financial statements necessarily requires the determination and use of certain critical
accounting estimates, assumptions, and management judgements that have the potential to cause a material
adjustment to the carrying amounts of assets and liabilities within the next financial year. Such estimates,
judgements and underlying assumptions are reviewed on an ongoing basis. Revisions to accounting estimates
are recognised in the period in which the estimate is revised and in future periods as relevant estimates,
judgements and underlying assumptions are reviewed on an ongoing basis.
Estimates and assumptions that have potential significant effects include the following:
- Provision for Employee Benefits
(j) New and Future Accounting Standards
During the year ended 30 June 2020, accounting standards issued but not yet effective have not been early
adopted, and are not expected to have a material impact. The Company has adopted AASB 15 Revenue from
Contracts with Customers, AASB 1058 Income of Not-For-Profit Entities and AASB 16 Leases using the modified
retrospective (cumulative catch-up) method and therefore the comparative information for the year ended 30
June 2019 has not been restated and continues to comply with AASB 117 Leases and AASB 118 Revenue.
All adjustments on adoption of AASB 15, AASB 1058 and AASB 16 have been taken to retained earnings at 1 July
2019.
The impacts of adopting these standards and associated transition disclosures are provided below:
AASB 15 Revenue from customers and AASB 1058 Income for Not-for-Profit Entities
AASB 15 Revenue from Contracts with Customers and AASB 1058 Income of Not-For-Profit Entities become
effective from reporting periods beginning on or after 1 January 2019. This standard contains more detailed
requirements for the accounting for certain types of revenue from customers. Depending on the specific
contractual terms, the new requirements may potentially result in a change to the timing of revenue from sales
of the Company’s goods and services, such that some revenue may need to be deferred to a later reporting
period to the extent that the Company has received cash but has not met its associated obligations (until such
time, amounts are reported as a Deferred Income liability). The Company has completed a comprehensive
analysis of current arrangements for sale of its goods and services with no material impact.
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AASB 16 Leases
Under the previous lease accounting standard, the Company assessed whether leases were operating or finance leases,
based on its assessment of whether the significant risks and rewards of ownership had been transferred to the Company
or remained with the lessor. Under AASB 16, there is no differentiation between finance and operating leases for the
lessee and therefore all leases which meet the definition of a lease are recognised on the statement of financial position.
The company recognises a right-of-use asset and a lease liability at the lease commencement date. The-right-of-use asset
is initially measured at cost. This comprises the initial amount of the lease liability adjusted for any lease payments made
at or before the commencement date, plus any initial direct costs incurred and an estimate of costs to dismantle and
remove the underlying asset or to restore the underlying asset or the site on which it is located, less any lease incentives
received.
The right-of-use asset is subsequently depreciated using the straight-line method from the commencement date to the
end of the lease term. In addition, the right-of-use asset is periodically reduced by impairment losses, if any, and adjusted
for certain remeasurements of the lease liability.
The lease liability is initially measured at the present value of the lease payments that are not paid at the
commencement date, discounted using the interest rate implicit in the lease or, if that rate cannot be readily
determined, the company's incremental borrowing rate.
AASB 16 includes a number of practical expedients which can be used on transition. The Company has used the
following expedients:
- Contracts which had previously been assessed as not containing leases under AASB 117 were not re-assessed on transition to
AASB 16.
- Lease liabilities have been discounted using the Queensland Treasury Corporation cash rate at 1 July 2019.
- Right-of-use assets at 1 July 2019 have been measured at an amount equal to the lease liability adjusted by
any prepaid or accrued lease payments.
- A single discount rate was applied to all leases with similar characteristics.
- Excluded leases with an expiry date prior to 30 June 2020 from the Statement of Financial Position, and lease
expenses for these leases have been recorded on a straight-line basis over the remaining term.
- Used hindsight when determining the lease term if the contract contains options to extend or terminate the lease.
The company has elected not to recognise right-of-use assets and lease liabilities for leases of low-value assets and
short-term leases and the lease payments associated with these leases are presented as an expense calculated on
a straight-line basis over the lease term. Leases are considered low-value when the underlying asset costs less than
$10,000 when new.
The company has a lease over a part of a building in Central Brisbane at terms substantially below market rates for a
lease term of 15 years.
The Company has recognised right-of-use assets and lease liabilities of $6,731,436 at 1 July 2019 for leases previously
classified as operating leases. The Queensland Treasury Corporation cash rate applied to lease liabilities at 1 July 2019 was
1.5% per annum.

2020
$

2019
$

Salaries & Wages

11,081,185

10,803,103

Temporary Staff

406,890

206,498

Superannuation

1,035,031

1,124,202

Annual Leave and Long Service Leave

836,749

1,032,050

26,500

29,500

57,852

105,110

Payroll Tax

586,498

621,639

Other Employee Expenses

403,214

398,930

14,433,919

14,321,032

3. Employee Expenses

Workers Compensation

Included in Employee expenses is an amount of $819,000 (inclusive of superannuation and payroll
tax) relating to a group of employees past and present that have been identiﬁed as being due leave
loading that had not previously been paid. This has reduced the operating surplus in 2019–20 by
$742,000, relating to amounts that otherwise would have been recognised in previous years.
Number of full-time equivalent employees at 30 June (including
casual employees)

69

127

Cost of Goods Sold - Visitor Information Centre

659,463

1,054,390

Travel Expenditure

426,435

610,077

2,246,429

4,755,688

709,018

1,060,674

4,041,345

7,480,829

Marketing Activities

6,693,376

8,800,295

Sponsorships

3,007,007

4,420,772

1,726,954

1,855,206

11,427,337

15,076,273

4. Materials and Services

Other Materials & Services

5. City Economic Development Expenses

Promotional Materials
Operating lease commitment at 30 June 2019

8,824,610

Discounted using the Queensland Treasury Corporation cash rate at 1 July 2019

(253,284)

Commitments that do not meet the definition of a lease in AASB 16
Lease Liabilities recognised at 1 July 2019
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(1,839,890)
6,731,436
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2020
$

Market Research

303,023

617,917

Event Activation

1,830,417

2,998,883

Event Contractors

675,902

1,382,896

Event Performers

626,705

978,360

3,436,047

5,978,056

30,000

28,400

135,780

27,414

21,296

31,936

187,076

87,750

500

4,893

1,255,420

1,486,867

8. Cash and Cash Equivalents
Cash on hand
Cash at Bank
Deposits on call

7,675,055

6,327,148

8,930,975

7,818,908

Excess funds are invested in the Queensland Treasury Corporation (QTC) Capital Guaranteed Cash
Fund Account. Based on ﬁnancial instruments held at 30 June 2020, a 1% increase or decrease in
market interest rates would have an impact of $89,309 (2019: $78,189) on the Company's Statement of
Comprehensive Income.
9. Payables and Accrued Employee Benefits
Trade Creditors

1,910,386

1,996,420

2,188,012

1,069,162

4,098,398

3,065,582

Trade Creditors are not interest bearing and have maturity dates of less than one (1) year.
Accrued employee beneﬁts includes an amount of $453,000 (inclusive of superannuation and payroll
tax) relating to a group of past employees that have been identiﬁed as being due leave loading that
had not previously been paid.
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Non-Current Assets
Lease Incentive Asset

2,216,751

2,309,969

Right-of-Use Asset

2,801,086

-

5,017,837

2,309,969

389,000

389,000

1,449,890

863,1 1 7

1,838,890

1,252,117

3,423,613

1,959,087

3,423,613

1,959,087

Current Liabilities
Make Good
Lease Liability

7. Other Expenditure

Other Expenditure

2019
$

10. Lease Asset and Liabilities

6. Business Development Expenses

Auditing Fees - Internal Audit

2020
$

2019
$

Non-Current Liabilities
Lease Liability

The Company leases two buildings for operating activities which incur annual contracted increases.
The Company also leases multi functional device photocopiers. The table below shows the maturity
analysis of the lease liabilities based on contractual cashﬂows and therefore the amounts will not be
the same as the recognised lease liability in the statement of ﬁnancial position.

< 1 year
$2,006,630

1 - 5 year

> 5 years

Total

Total per Statement
of Finacial Position

$2,627,974

$403,916

$5,038,520

$4,873,503

11. Deferred Income
Grants, Subsidies and Sponsorships - Brisbane City Council

135,000

-

Advertising and Promotional Support

124,473

-

Memberships

125,029

329,137

Services Proportionately Rendered

-

1,010,770

Event Deposits Received

-

64,800

384,502

1,404,707
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2020
$

2019
$

12. Retained Earnings
The Company's retained earnings are subject to a number of restrictions from third parties which limit
amounts available for distribution and/or execution to speciﬁc activities for which they were received.

Restricted Retained Earnings
Convention Bids

815,606

890,605

Australia TradeCoast Limited

132,060

161,265

Asia Paciﬁc Screen Awards Film Fund

55,000

198,099

Queen Street Mall Levy

1,077,665

1,421,129

Total Restricted Retained Earnings

2,080,331

2,671,098

Unrestricted Retained Earnings

2,053,842

869,852

4,134,173

3,540,950

Total Retained Earnings

14. Related Party Transactions
(a) Key Management Personnel Employee Benefits
Key management personnel (KMP) are those persons having authority and responsibility for planning,
directing and controlling the activities of the company, directly or indirectly. Due to the company
restructure in July 2019, KMP for FY 2019-20 has been amended to include only the Executive
Leadership Team (ELT) comprising of the Chief Executive Officer, Chief Commercial Officer, Chief
Financial Officer and the General Manager of People & Culture. KMP employee benefits relate to
employee benefits expensed (Note 2e) to or on behalf of KMP, comprising the following components:
-Short-term benefits, including salaries and leave entitlements earned and expensed for the entire
year, or for that part of the year during which the employee occupied a KMP position; performance
payments recognised as an expense during the year.
-Long term benefits include amounts expensed in respect of long service leave entitlements earned.
-Post-employment benefits include amounts expensed in respect of employer superannuation
obligations.
-Termination benefits include payments in lieu of notice on termination and other lump sum
separation entitlements (excluding annual and long service leave entitlements) payable on
termination of employment or acceptance of an offer of termination of employment.
2020
$

2019
$

209,528

220,807

10,292

10,935

1,043,383

1,903,780

100,814

184,032

17,816

33,397

-

46,125

1,381,833

2,399,076

Number of Directors

7

6

Number of KMP

4

9

13. Cashflow Information
Reconciliation of surplus to the net cash ﬂows used in operating activities.

Net Surplus

Directors’ Beneﬁts

235,426

2,007,813

168,712

KMP’s Beneﬁts

-

Short-term Beneﬁts

Non-cash ﬂows in Net Surplus
Depreciation & Amortisation
Finance Costs

88,269

279,294

(97,033)

Prepayments

461,080

(352,259)

Lease Incentive

152,883

(2,456,892)

1,032,816

(1,003,004)

(1,020,205)

749,751

Increase / (Decrease) in
Deferred Income
Lease Liability

-

Provisions

(24,671)

82,266

3,058,267

(170,721)

Net cash ﬂows generated/(used) in operating activities
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Post-employment Beneﬁts

Post-employment Beneﬁts

Changes in Assets and Liabilities
(Increase) / Decrease in
Trade and Other Receivables

Payables and Accrued Employee Beneﬁts

Short-term Beneﬁts

80,988

Long-term Beneﬁts
Terminated Beneﬁts

2,502,312
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FOR THE YEAR ENDED 30 JUNE 2020

FOR THE YEAR ENDED 30 JUNE 2020
17. Contingencies

14. Related Party Transactions

There are no contingencies of a material nature as at 30 June 2020.

(b) Transactions with the Brisbane City Council and its controlled entities, the ultimate and
Australian controlling entity

18. Administered Funds

During the year, Brisbane City Council and City Parklands Services Pty Ltd, provided grants and
subsidies to Brisbane Marketing Pty Ltd with a total value of $29,233,008 (2019: $32,342,100).
Amounts receivable at balance date under normal commercial terms and conditions amounted to
$8,250 (2019: $5,965).
In addition, amounts for goods and/or services supplied by Brisbane City Council and its controlled
entities including City Parklands Services Pty Ltd, Museum of Brisbane Pty Ltd and Major Brisbane
Festival Pty Ltd based on normal commercial terms and conditions to the Company were as follows:

2020
$

2020
$

2019
$

3,404,450

3,006,471

Repayment of unused Grants

386,770

381,590

Lease 157 Ann Street Brisbane

-

54,563

321,464

169,396

4,112,684

3,612,020

City Economic Development Expenditure

Other Costs

Amounts payable at balance day under normal commercial terms and conditions amounted to $7,184
(2019: $351,608).
2020
2019
$

2019
$

(a) City Bid Fund
ln 2011/12 a separate bank account was set up which enabled the fund members (Brisbane Marketing,
Brisbane Convention & Exhibition Centre and Queensland Hotels Association) to jointly bid in attracting
conferences to the City. The account is administered by the Company on behalf of the members of the
Opening Cash Balance
Contributions Received
Interest Earned
Conferences Supported
Closing Cash Balance

2,229,761

1,930,985

220,749

392,264

32,469

54,697

(442,015)

(148,185)

2,040,964

2,229,761

(b) International Marketing Fund
In 2018/19 a separate bank account was set up which enabled the fund members (Brisbane Marketing
and Brisbane Airport Corporation) to jointly promote Brisbane City to international markets. The account
is administered by the Company on behalf of the members of the fund. These funds are not included in

$

15. Commitments

Opening Cash Balance

The operating lease rentals of property, plant and equipment contracted for as at 30 June 2019 but not
provided in the ﬁnancial statements are payable as follows:
Not later than 1 year

-

2,232,015

Later than 1 year but not later than 5 years

-

5,080,685

Greater than 5 years

-

1,511,910

-

8,824,610

The sub-leased rentals of property contracted as at 30 June 2019 but not provided in the ﬁnancial
statements are receivable as follows:
Not later than 1 year

-

198,910

Later than 1 year but not later than 5 years

-

198,910

-

397,820

Note: With the introduction of the new accounting standard AASB 16 Leases, all leases previously
disclosed as operating leases have now been disclosed in the Statement of Financial Position.

16. Economic Dependency
The Company's activities are dependent upon grant funding from the Brisbane City Council. Funding
support has been agreed to by the council for the 2020-2021 financial year.

Contributions Received
Interest Earned
Marketing Campaigns
Closing Cash Balance

1,200,000

-

-

1,300,000

5,969

-

(462,007)

(100,000)

743,962

1,200,000

19. Coronavirus Impacts
The Company had the following impacts due to coronavirus on the operational activities during reporting period.
i) Loss in net revenue from Ticket sales through Visitor Information Centre were an estimate of $38,500,
this was due to the closure of the Visitor Information Centre from April 2020.
ii) The Company introduced a new pandemic leave offering employees 150 additional hours, this leave
remains unused at reporting date.
iii) The Company provided a rent deferral relief to businesses facing short-term difficulties due to
coronavirus. All monies were recovered at the end of April 2020.
iv) The Company received a coronavirus related Payroll Tax relief of $81,708.
v) The Company underwent a structural review and 27 full-time equivalent employees were made
redundant at a cost of $822,778.
vi) Other impacts include the delay in project deliveries due to the lockdown restrictions imposed by the
State Government for coronavirus.

20. EVENTS SINCE THE END OF FINANCIAL YEAR
The Company underwent a structural review in September 2020 which saw a change in the management
structure and a reorganisation to the nature and focus of operating activities. The restructure resulted in
20 positions made redundant at a cost of $672,644.
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DIR E C TOR S’ DE CL AR ATION
In the opinion of the directors of Brisbane Marketing Pty Ltd:
1. The financial statements and notes, as set out on pages 20 to 33, are in accordance 		
with the Corporations Act 2001, including;
a) giving a true and fair view of the Company’s financial position as at 30 June 2020
and of its performance for the year ended on that date; and
b) complying with Australian Accounting Standards (including the Australian 		
Accounting Interpretations) and the Corporations Regulations 2001.
2. There are reasonable grounds to believe that the Company will be able to pay its debts
as and when they become due and payable.
This declaration is made in accordance with a resolution of the Board of Directors.
On behalf of the Board

Paul Spiro
Chairman

Helen Besly
Director

30/09/2020

30/09/2020
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INDEPENDEN T AUDI TOR ’ S R EP OR T
TO THE MEMBERS OF BRISBANE MARKETING PTY LTD.

R EP O R T O N TH E AU D I T O F T HE F I N AN C I AL R EP OR T
Opinion
I have audited the accompanying financial report of Brisbane Marketing Pty Ltd.
In my opinion, the financial report:
a) gives a true and fair view of the company's financial position as at 30 June 2020, and
its financial performance and cash flows for the year then ended.
b) complies with Australian Accounting Standards.
The financial report comprises the statement of financial position as at 30 June 2020, the
statement of comprehensive income, statement of changes in equity and statement of cash
flows for the year then ended, notes to the financial statements including summaries of
significant accounting policies and other explanatory information, and the directors'
declaration.
Basis for opinion
I conducted my audit in accordance with the Auditor-General Auditing Standards, which
incorporate the Australian Auditing Standards. My responsibilities under those standards are
further described in the Auditor’s Responsibilities for the Audit of the Financial Report section
of my report.
I am independent of the company in accordance with the ethical requirements of the
Accounting Professional and Ethical Standards Board’s APES 110 Code of Ethics for
Professional Accountants (the Code) that are relevant to my audit of the financial report in
Australia. I have also fulfilled my other ethical responsibilities in accordance with the Code
and the Auditor-General Auditing Standards. I am also independent in accordance with the
auditor independence requirements of the Corporations Act 2001.
I believe that the audit evidence I have obtained is sufficient and appropriate to provide a
basis for my opinion.
Responsibilities of the company for the financial report
The company's directors are responsible for the preparation of the financial report that gives
a true and fair view in accordance with Australian Accounting Standards, and for such
internal control as the company's directors determine is necessary to enable the preparation
of the financial report that is free from material misstatement, whether due to fraud or error.
The company's directors are also responsible for assessing the company's ability to continue
as a going concern, disclosing, as applicable, matters relating to going concern and using the
going concern basis of accounting unless management either intends to liquidate the
company or to cease operations, or has no realistic alternative but to do so.
Auditor’s responsibilities for the audit of the financial report
My objectives are to obtain reasonable assurance about whether the financial report as a
whole is free from material misstatement, whether due to fraud or error, and to issue an
auditor’s report that includes my opinion. Reasonable assurance is a high level of assurance,
but is not a guarantee that an audit conducted in accordance with the Australian Auditing
Standards will always detect a material misstatement when it exists. Misstatements can arise
from fraud or error and are considered material if, individually or in aggregate, they could
reasonably be expected to influence the economic decisions of users taken on the basis of
this financial report.
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As part of an audit in accordance with the Australian Auditing Standards, I exercise
professional judgement and maintain professional scepticism throughout the audit. I also:
• Identify and assess the risks of material misstatement of the financial report, whether
due to fraud or error, design and perform audit procedures responsive to those risks,
and obtain audit evidence that is sufficient and appropriate to provide a basis for my
opinion. The risk of not detecting a material misstatement resulting from fraud is higher
than for one resulting from error, as fraud may involve collusion, forgery, intentional
omissions, misrepresentations, or the override of internal control.
• Obtain an understanding of internal control relevant to the audit in order to design audit
procedures that are appropriate in the circumstances, but not for expressing an opinion
on the effectiveness of the company's internal control.
• Evaluate the appropriateness of accounting policies used and the reasonableness of
accounting estimates and related disclosures made by the company.
• Conclude on the appropriateness of the company's use of the going concern basis of
accounting and, based on the audit evidence obtained, whether a material uncertainty
exists related to events or conditions that may cast significant doubt on the company's
ability to continue as a going concern. If I conclude that a material uncertainty exists, I
am required to draw attention in my auditor’s report to the related disclosures in the
financial report or, if such disclosures are inadequate, to modify my opinion. I base my
conclusions on the audit evidence obtained up to the date of my auditor’s report.
However, future events or conditions may cause the company to cease to continue as
a going concern.
• Evaluate the overall presentation, structure and content of the financial report, including
the disclosures, and whether the financial report represents the underlying transactions
and events in a manner that achieves fair presentation.
I communicate with the company's directors regarding, among other matters, the planned
scope and timing of the audit and significant audit findings, including any significant
deficiencies in internal control that I identify during my audit.

30 September 2020
John Welsh
as delegate of the Auditor-General

Queensland Audit Office
Brisbane
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Brisbane Marketing Pty Ltd
Level 20
69 Ann Street
Brisbane, Queensland 4000
PO Box 12260 George Street
Brisbane, Queensland 4003
T: +61 7 3006 6200
F: +61 7 3006 6250
E: enquiries@brisbane-eda.com.au
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