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BRISBANE
MARKETING

As Brisbane’s economic development board, Brisbane
Marketing’s priority is to drive the growth of the city’s
economy and promote Brisbane nationally and
internationally as Australia’s New World City.

B

risbane Marketing is the driving force
behind the attraction of business
investment, conventions, tourism,
innovation and international students in the
city – all important features of a new world
city delivering jobs and opportunities for our
residents and businesses.
In 2016-17, Brisbane Marketing continued its
commitment to the city’s prosperity through
the delivery of major initiatives as outlined
in the Brisbane 2022 New World City Action
Plan.
Created in consultation with 1000 business
and industry representatives, the plan will
continue to underpin Brisbane’s continued
trajectory to a more globally focused economy
in a strategic and sustainable way.
With a strong focus on attracting investment
into the city, the past financial year saw
an unprecedented number of major
infrastructure and commercial projects being
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started or completed, all stepping stones
in the planned growth of our $153 billion
economy to $217 billion by 2031.
By securing a number of international events,
Brisbane enhanced its reputation as an events
destination and the city’s visitor economy
received a boost with new direct air routes, a
domestic tourism campaign and strategies
to grow and improve the city’s tourism
infrastructure.
Supporting startups with the introduction
of an exciting new innovation hub has also
added to Brisbane’s growing status as a new
world city.
Brisbane Marketing will continue to work in
partnership with government and industry to
ensure the ongoing growth of our economy,
while at the same time maintaining Brisbane’s
high quality of life and enhancing existing
assets to boost the social and economic value
of the city and Greater Brisbane region.

OUR PURPOSE
To create a more prosperous Brisbane
PARTNER with council, government and business to drive economic
growth through investment, talent attraction, tourism, events, conventions,
commerce, innovation and education.
PROMOTE Brisbane as Australia’s New World City - a great destination, a
serious player on the world stage and hub for the Asia Pacific region.
CHAMPION a commitment to high-quality service, unique visitor experiences,
innovative ideas, and a globally competitive, digitally savvy business
environment that attracts talent and enterprise.
CREATE customer value by bringing together people and organisations for
their mutual benefit and the broader benefit of Brisbane.
PERSUADE others to invest, visit, meet, study, work, live and play in Brisbane.
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LORD MAYOR’S
FORWARD
Brisbane is a great place to live, work, and relax – it’s
a safe, vibrant, green and prosperous city, valued for
its friendly and optimistic character and enjoyable
lifestyle. There is no doubt Brisbane has earned its
reputation as Australia’s New World City. Thanks to the
momentum we have built around the ambitious and
innovative Brisbane 2022 New World City Action Plan,
Brisbane has embraced its place as an economic and
cultural powerhouse in the Asia Pacific region.

B

risbane is prosperous. It is no accident
we’re known globally as a great place
to visit, study, meet and do business.

Through the leadership of our economic
development board, Brisbane Marketing,
in collaboration with its partners, the city
has made some notable achievements this
year, cementing its position as an energetic,
growing global destination for talent, capital,
innovation, students, visitors, business events
and major events.
I am committed to building our local
economy while creating new and innovative
jobs. My commitment to ensuring Brisbane’s
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economy remains strong and continues to
grow for years to come has been reflected
in the impressive body of work undertaken
by Brisbane Marketing throughout the past
financial year.
The results this work has achieved have
been of great benefit to Brisbane, improving
the lives of residents and the prosperity of
businesses across the city.
Brisbane Marketing is supporting emerging
businesses with the state-of-the-art
innovation hub, The Capital. Since its
inception in October 2016, The Capital
has become a supportive and affordable

“The momentum building
within Brisbane is being
recognised around the world.”

community and working environment for
122 businesses, employing 183 people. Its
events program has provided education and
inspiration to more than 8000 aspiring and
established entrepreneurs.
Securing an impressive calendar of major
events is another major achievement to come
from Brisbane Marketing this year, with events
including the World Science Festival Brisbane,
Global Rugby Tens, Brisbane International
tennis tournament and, of course, the Battle
of Brisbane – the biggest boxing match to
be staged in Australia, contributing to the
$100 million that major events inject into the
Brisbane economy annually.
Tourism has been stronger than ever, with
Brisbane attracting a record 1.215 million
international visitors and 6.4 million domestic
visitors since June 2016. These numbers
reflect initiatives like new direct airline routes
from Guangzhou and Shanghai and Brisbane
City Council’s Hotel Investment Strategy,
which has delivered 18 new completed hotel
projects since 2013, with nine new hotels
currently under construction.

At my recent Lord Mayor’s Tourism Summit,
some exciting upcoming initiatives were
identified to boost the Brisbane tourism
offering, including a River Tourism
Infrastructure Strategy to enhance
connectivity to Moreton Bay and Islands, and
the delivery of a new zip line on Mt Coot-tha.
The momentum building within Brisbane is
being recognised around the world, so it’s
no surprise the city placed fourth globally
in the Foreign Direct Investment Strategy
category and 10th globally for human capital
and lifestyle in the 2016-17 Global Cities of the
Future report.
Thank you to Brisbane Marketing’s new CEO
Brett Fraser, its board, staff and passionate
partners. It is your hard work, creativity
and dedication that continues to cement
Brisbane’s reputation.
We already know we live, work and play in the
best city in the world, and now the rest of the
world is catching on.
Graham Quirk
Lord Mayor
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CHAIRMAN’S
REVIEW
The 2016-17 financial year was an outstanding year
for Brisbane Marketing in the delivery of economic
benefit for the city.

I

t also provided us with an opportunity to
reflect on and celebrate Brisbane’s past
successes and look to our future plans to
continue to provide benefits to the city and
its residents.

reaping tangible results for Brisbane and its
future outlook, leaving us primed to tackle
the global challenges of digital disruption,
competition, population growth, and
increasing living costs.

As an organisation, Brisbane Marketing
has been the driver of the concept of citywide economic development as a vital and
necessary component of city growth.

Through consultation with industry, Brisbane
Marketing is committed to finding innovative
ways to create opportunities that position
Brisbane ahead of the pack in the attraction
of quality people across a range of industries.

Brisbane is fortunate to be led by a
progressive administration that not
only supports, but prioritises economic
development – investing in the long-term
prosperity of Brisbane and Brisbane’s
reputation in a global marketplace.
Because of the confidence shown in Brisbane
Marketing’s ability to drive the economic
development agenda for the city, we have
been able to focus on far-reaching plans to
achieve sustainable growth for Brisbane.
These plans, outlined in the Brisbane 2022
New World City Action Plan, are already
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To do this, Brisbane Marketing will gather
intelligence on the jobs market and lead a
city-wide strategy for attracting people across
key emerging industries, while still supporting
our current employers to nurture talent within
the city .
It is through these plans, plus the $10
billion in city-shaping major projects and
infrastructure work set to be unveiled in
Brisbane by 2022, that we can see a growing
confidence in Brisbane and it is obvious the
best is yet to come for our city.

“As an organisation, Brisbane
Marketing has been the driver
of the concept of city-wide
economic development as a vital
and necessary component of
city growth.”

Projects including the Queen’s Wharf
Brisbane project, Howard Smith Wharves
project, a new parallel runway development
at Brisbane Airport, and major road upgrades
will boost Brisbane’s tourism, retail and
economic credentials.
The sheer scale of new developments and
upgrades within Brisbane prove that Brisbane
Marketing is successfully selling the message
about the city’s potential. There is no doubt
this will help deliver sustained economic
growth for Brisbane in the next 15 to 20 years
– ensuring it is better positioned for the future
than any other capital city in the country.
I would like to take this opportunity to thank
Brisbane Marketing’s former Chief Executive
Officer John Aitken, who spent a successful
nine years at the helm of Brisbane’s
economic development board.
Throughout his successful tenure, John
oversaw the growth of Brisbane Marketing
from a tourism and investment organisation
to the full-suite, strategic, economic
development board it is today.

Thanks to his leadership and foresight, we can
proudly call Brisbane Marketing a genuine
agent of change for the city.
I would like to welcome new Chief Executive
Officer Brett Fraser and thank him for his
expertise and the enthusiasm and new
energy he brings to Brisbane Marketing. I am
confident we are in safe hands for the next
phase of city growth.
Thank you to my fellow board members for
their valuable time and expertise and to our
Brisbane Marketing members and corporate
partners for their ongoing support.
Finally, sincere thanks to Lord Mayor
Graham Quirk, Deputy Mayor Cr Adrian
Schrinner and Finance and Economic
Development Chair Krista Adams. I also owe
a great deal to Greg Bowden, Director of
Strategy, Communications and Economic
Development and his team in the Lord
Mayor’s Office for their commitment to
Brisbane’s future.
Ian Klug AM
Chairman
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CEO’S REVIEW
Brisbane is riding high on a wave of economic
confidence, characterised by unprecedented levels of
investment in the city’s infrastructure, new businesses
and growing tourism numbers.

A

s Brisbane’s economic development
board, Brisbane Marketing exists to
increase the prosperity of Brisbane
by creating economic and social value for
businesses and residents.

Brisbane Marketing is committed to
capitalising on the investment pouring into
the city and has worked hard on, and will
continue to prioritise the delivery of, initiatives
that drive our economy.

I am proud and delighted to take up the
reins of Brisbane Marketing and continue
to work closely with the city’s industry and
government to drive economic growth for the
benefit of everyone in Brisbane.

In 2016-17, this was demonstrated through
the delivery of programs within the Brisbane
2022 New World City Action Plan – the
city’s economic blueprint designed to take
advantage of the massive opportunities being
presented to Brisbane in the coming years.

Within the past 12 months, Brisbane has
experienced unprecedented infrastructure
growth, resulting in an optimistic city boom
demonstrated in increased tourism numbers,
more international students and big business
investment within the city.
Results like a 12 per cent increase in
international students studying in Brisbane,
more domestic and international tourists than
ever before and 61 conventions and business
events secured for the city have cemented
Brisbane’s reputation as an emerging global
capital – a new world city.
Furthermore, Brisbane is well on the way
to cementing itself as an Asia Pacific hub
known for its strengths in innovation, science
and education.
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Brisbane Marketing’s overall economic
impact KPI in 2016-17 was $1.15 billion, which
is almost $700 million more than the target
budget.
Our Investment Attraction team greatly
contributed to this total, securing big business
investment worth hundreds of millions
of dollars to the city, including a major
investment from the Hilton Food Group that
will generate more than $800 million in
economic impact.
Our destination marketing also shifted gear
in 2016-17, with a “Brisbane Now” campaign
targeting Sydney and Melbourne and
highlighting Brisbane’s strengths as a place to
live, visit, study, meet and do business.

“There is no doubt Brisbane’s
future is bright and the sense
of optimism within the city is
inspiring. There has never been
a better time to be in Brisbane.”

Four narrative themes for the city were
established as part of the campaign’s
consultation and research and these
have become the pillars on which
Brisbane’s narrative has been established –
encapsulating what is unique about our city.
ӲӲ Brisbane has an enviable Quality of life.
With a year-round outdoor lifestyle that is
easily accessible, and an ever-evolving bar
and dining scene and cultural attractions
capturing global attention.
ӲӲ The city’s Enterprising optimism is
demonstrated in the resourceful, positive
and future-focused people in Brisbane. We
are “doers” – innovative thinkers, changing
the face of humanity and creating our own
opportunities.
ӲӲ There is an Ease of doing business within
Brisbane. With one council and one set of
easy-to-navigate rules, our business-friendly
approach has attracted investments and
developments set to double the number of
visitors and change the face of the city.
ӲӲ Brisbane is Welcoming. We are a grounded
city with genuine warmth in both the
climate and our people, bringing a
supportive welcome for visitors and
businesses alike.
Brisbane Marketing is committed to
working with industry to drive this narrative.
Positioning the city as a destination to

live, visit, study, meet and do business is
a collective effort and we will bring the
entire city with us as we reshape the
narrative of Brisbane for domestic and
international markets.
There is no doubt Brisbane’s future is bright
and the sense of optimism within the city
is inspiring. There has never been a better
time to be in Brisbane and I am proud and
excited to be leading Brisbane’s economic
development board as we make the most of
this exciting period of growth and change.
I would like to thank and congratulate
the dedicated Brisbane Marketing
team members for their hard work and
achievements in the past year, and I would
like to extend my thanks to the Lord Mayor
Graham Quirk and his team. Thanks also goes
to Finance and Economic Development Chair
Cr Krista Adams and Brisbane City Council
CEO Colin Jensen. And I owe a great deal to
our inspiring Brisbane Marketing Board under
the solid leadership of our Chairman Ian Klug.
Also, to our members and industry partners
I say thank you for your unending passion
and the support you continue to show in
the promotion of Brisbane, Australia’s New
World City.
Brett Fraser
Chief Executive Officer
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HIGHLIGHTS
B R I S BA NE 2 022
NE W WO R LD C IT Y AC T ION PL AN
As the economic blueprint for the city, the Brisbane
2022 New World City Action Plan, developed
in consultation with 1000 industry and business
representatives, is focused on progressing Brisbane
further as a new world city. The plan provides
Brisbane with a strategic and sustainable approach
to drive the city’s economic agenda over the
next decade.
Creating jobs and business opportunities relevant
to a new world economy is at the heart of the plan,
which was designed to further shape Brisbane’s
aspiration to become a new world city.
The Brisbane 2022 New World City Action Plan’s
seven economic priorities offer a “smart growth
formula” to recalibrate the way our city does
business with the world.
During the 2016-17 financial year, Brisbane
Marketing achieved several goals identified in
the Brisbane 2022 New World City Action Plan,
ensuring we are well placed to surge ahead and
build a better Brisbane for residents and businesses
across the city, now and in the future.

I NNO VAT I O N HUB – T HE C APITAL
Since opening its doors in October 2016, until June
2017, Brisbane’s $5 million startup hub The Capital
cultivated 122 companies consisting of 183 people, in
a shared working environment designed to nurture
and connect startups with government, corporates
and investors.
The Capital delivers on a key recommendation
of the Brisbane 2022 New World City Action
Plan and positions Brisbane as a global leader
in the digital sphere. The Capital has also
fostered beneficial corporate partnerships with
leading companies including Optus, Google for
Entrepreneurs, Newscorp, Flight Centre and HP
Australia, whose support ranges from funding, to
mentoring and education programs. The space
has also hosted more than 200 events including
corporate innovation challenges, investor pitching
sessions, workshops, hackathons, coding classes and
networking events.
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INVESTMENT ATTRACTION
As outlined in the Brisbane 2022 New World City
Action Plan, attracting investment across Brisbane’s
growth sectors such as food and agriculture, tourism
and technology is critical to supporting commercial
industries, building our visitor economy, attracting
talent and creating long-term job opportunities. The
Investment Attraction team continues to exceed all
expectations in this area and the team assisted and
facilitated in attracting investment that generated more
than $550 million in capital investment and created
over 600 new jobs. Overall, the Investment Attraction
team was responsible for generating $1.281 billion in
economic impact for the city. A highlight included a
major investment from the Hilton Food Group, which
chose Heathwood in Brisbane’s south as the location for
its state-of-the-art processing facility which will generate
more than $800 million in economic impact.

TH E VISITO R ECONOMY
Brisbane Marketing is well on the way to meeting its goal
to grow the Visitor Economy, as outlined in the Brisbane
2022 New World City Action Plan. Brisbane broke many
visitation records in the year to June 2017, attracting more
than 1.215 million total international visitors. International
visitors spent more than ever, injecting an unprecedented
$2.16 billion into the city’s economy. Domestically,
Brisbane received a record of 6.4 million Australian visitors.
As the regional tourism organisation for the Greater
Brisbane area, Brisbane Marketing continues to capitalise
on these numbers and encourage continued growth
through destination marketing campaigns like the rollout of the successful Brisbane Now campaign.

BRISBANE NO W
With a future focus on reshaping and refocusing the
Brisbane message, the Brisbane Now destination
marketing campaign was launched nationally and
internationally, highlighting Brisbane’s strengths as a
place to live, visit, study and do business. The campaign
focused on what is unique about Brisbane, under four
narrative themes; Quality of life, Enterprising optimism,
Ease of doing business, Welcoming. The campaign
targeted the Sydney and Melbourne markets, reaching
more than three million people through print and
digital media. Planning for phase two of the campaign
is underway and the focus will continue to be on driving
perception change regarding Brisbane, with a target
audience weighted towards key decision-makers.

C O NV E NT I O N S AN D B US IN E SS E VE N TS

STU DY BRISBANE

During the 2016-17 financial year, the Brisbane
Convention Bureau partnered with institutions,
industry and government to attract 61 national and
international conferences to Brisbane, attracting
almost 32,000 delegates who spent more than 118,980
days in Brisbane, supporting the city’s venues, hotels,
restaurants, retailers and service providers. Conventions
and business events are an important driver of
Brisbane’s prosperity, and the business events sector
plays a critical role in Brisbane’s economy. The Brisbane
Convention Bureau engages with local institutions,
industry, venues, hotels and service providers to ensure
conference organisers and delegates access local
expertise to experience the best of our new world city.
Conventions held in Brisbane during the financial year
included the IWA World Water Congress & Exhibition
2016, the 2016 Congress of the International Association
for Film and Television Schools, the CAPA Australia
Pacific Aviation Summit 2016, and the Museums
Galleries Australia National Conference 2017.

During the 2016-17 financial year, the international
education sector in Brisbane grew by 12 per cent, with
78,000 international student enrolments in Brisbane
per year, which is worth more than $2.5 billion in direct
economic impact to the city. International students in
Brisbane come from more than 160 countries, with the
top source markets being China, India, South Korea,
Taiwan, Colombia and Japan. As well as attracting
international students to the city, Brisbane Marketing’s
Study Brisbane division works to enhance current
international students’ experiences in Brisbane through
the delivery of four Lord Mayor’s International Student
Friendship Ceremonies per year, each attended by
at least 500 students. This past year, Study Brisbane
appointed a record number of Student Ambassadors.
Forty-four individuals from 34 countries were selected
for the Ambassador Program, with four high schoolaged students included for the first time.

NE W A I R R O U T E S

Brisbane Marketing recognises that attracting and
staging major events within Brisbane is a key driver of
the city’s economy. As outlined in the Brisbane 2022
New World City Action Plan, Brisbane Marketing is
well on the way to meeting the goal of attracting
and growing major events. Brisbane heightened its
reputation as a destination for major events, successfully
staging exclusive events including the World Science
Festival Brisbane, the Brisbane Global Rugby Tens and
the Brisbane International tennis tournament. Brisbane
Marketing also worked hard to secure and promote
the Battle of Brisbane – the biggest boxing match ever
staged in Australia and the highest-rated US cable
television boxing event in a decade, injecting $23
million into the Brisbane economy.

Creating new direct flight paths between Brisbane
and key source markets and increasing the number
of established direct flight routes is a key action of
the Brisbane 2022 New World City Action Plan. The
2016-17 financial year saw more visitors coming to
Brisbane on current flight connections, with increased
flight frequency from five airlines. There was also good
growth in the number of direct flights. Brisbane to
Christchurch, Brisbane to Port Moresby, four weekly
flights from Brisbane to Shanghai and two weekly
flights from Brisbane to Shenzhen, launched in the
past year and more flights to key destinations will be
announced in 2017.

MAJ OR EVENTS
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ECONOMIC VALUE TO BRISBANE
FOR THE 2016-17 FINANCIAL YEAR

$1848m
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$40m
2016-2017
Total Operating
Costs
Investment & Industry
Development
Investment Attraction

2015-2016
Actual

Visitation Economy &
Precinct Development

2016-2017
Actual

2016-2017
Budgeted

Destination Marketing &
Cultural Initiatives

Convention Bureau

Destination Marketing*

Study Brisbane

Asia Pacific Screen Awards/
Brisbane Asia Pacific Film Festival

Leisure Tourism
Major Events
CBD (Xmas)

* Includes Social Media Valuation assumptions 1) The Channel impact (Ci) figure on consumer purchasing,
developed for the USA market, is considered reasonable to apply to the Australian market. 2) The ‘Average
Trip Expenditure per Visitor’ is published on a quarterly basis by Tourism Research Australia, and applied in
the monthly valuation as the variable which estimates the total average amount spent by consumers during
a visit to Brisbane.
Economic value and methodology validated and based on industry standards relative to the particular
industry sector.
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3 YEAR AVERAGE COMPARISON
$1330m
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$36m
2016-2017
3 year average
Total Operating Costs
Investment & Industry
Development
Investment Attraction

2015-2016
3 year average
Actual
Visitation Economy &
Precinct Development

2016-2017
3 year average
Actual

2016-2017
3 year average
Budgeted

Destination Marketing &
Cultural Initiatives

Convention Bureau

Destination Marketing*

Study Brisbane

Asia Pacific Screen Awards/
Brisbane Asia Pacific Film Festival

Leisure Tourism
Major Events
CBD (Xmas)

* Includes Social Media Valuation assumptions 1) The Channel impact (Ci) figure on consumer purchasing,
developed for the USA market, is considered reasonable to apply to the Australian market. 2) The ‘Average
Trip Expenditure per Visitor’ is published on a quarterly basis by Tourism Research Australia, and applied
in the monthly valuation as the variable which estimates the total average amount spent by consumers
during a visit to Brisbane.
Economic value and methodology validated and based on industry standards relative to the particular
industry sector.
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OUR BOARD
Ian Klug AM (Chairman)
Company Director
Helen Besly (commenced 1/11/2016)
Company Director
Monica Bradley
Company Director
Phillip Di Bella (ceased 7/11/2016)
Founder/ Managing Director - Di Bella Coffee
Malcolm Hall-Brown (ceased 7/11/2016)
Company Director
Adam Penberthy
Founder and Creative Director - Fresh

Committee meetings are also attended by internal
(Assurance Services) and external auditors, Chief
Executive Officer, Chief Operating Officer, Chief
Financial Officer and others, at the discretion of the
Committee.
Assurance Services reviews completed during the
2016-17 financial year were as follows:
ӲӲ Social Media Valuation Methodology
ӲӲ Information Technology Operations
ӲӲ The Capital (BNE Start-up Hub) – Governance,
Procurement and Contracting Processes
ӲӲ Customer Privacy

Elizabeth Savage
Company Director

The structure and adequacy of Brisbane
Marketing’s insurances are evaluated every year.

John Shepherd
Managing Partner - Gallus Partners Pty Limited

The business risk register is reviewed at least
annually by the Chief Executive Officer, Chief
Operating Officer and Chief Financial Officer, and
presented to the Audit and Risk Management

David Askern
Company Secretary and Chief Legal Officer with
Brisbane City Council

CORPORATE GOVERNANCE
A U D I T A N D RIS K M AN AGE ME N T
COMMITTEE
The Audit and Risk Management Committee
supports and advises the Board on the Company’s
financial reporting, risk management function,
control environment and legal and regulatory
compliance. It has a clear operating charter which
is reviewed every two years, and, if appropriate,
updated by the Board on recommendation from
the Audit and Risk Management Committee.
In carrying out these functions, the Committee
maintains unobstructed lines of communication
between the Committee, the internal auditors,
the external auditors, and Brisbane Marketing
management and has the power to seek advice
from external parties or specialists where the
committee believes it appropriate.
Committee members are appointed by the Board.
The Audit and Risk Management Committee
consists of at least three Directors, the majority of
whom are independent.
The Committee meets no less than four times over
a reporting period.
The Audit and Risk Management Committee
comprises:
ӲӲ John Shepherd (Chair)
ӲӲ Monica Bradley
ӲӲ Ian Klug (Ex-officio member)
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Committee for review and approval.

H U MAN RESO U RCE AND
REMU NERATIO N COMMITTEE
The Human Resource and Remuneration
Committee supports and advises the Board in
relation to Brisbane Marketing’s human resource
and remuneration policies and practices.
The Board determines membership of the
Committee. The Human Resource and
Remuneration Committee consists of three
Directors, the majority of whom are independent.
The Committee has a Charter to govern its
operation. The Charter is reviewed every two years,
and, if appropriate, updated by the Board on
recommendation from the Committee.
The Committee meets no less than three times
over a reporting period.
The members of the Human Resource and
Remuneration Committee are:
ӲӲ Elizabeth Savage (Chair)
ӲӲ Ian Klug AM (Ex-officio member)
ӲӲ Adam Penberthy
Committee meetings are also attended by
the Chief Executive Officer, Chief Operating
Officer, Chief Financial Officer, Head of People,
Performance and Culture and others, at the
discretion of the Committee.
The Committee has the right to seek advice from
external parties or specialists.

2016-17
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DIRECTORS’ REPORT
The directors present their report together with
the financial report of Brisbane Marketing Pty Ltd
for the financial year ended 30 June 2017 and the
auditor’s report thereon.

The majority of expenses incurred were in relation to
labour costs, city marketing and promotion costs.

D I R E C T O RS

The Company expects to continue to create
financial and social economic value for the residents
and businesses of Brisbane through its various
business activities. Its direction will continue to be
guided by the Brisbane Economic Development
Plan 2012-2032 and the Brisbane 2022 New
World City Action Plan.

The names of directors in office at any time during
or since the end of the financial year were:
Ian Klug AM - Chairman
Adam Penberthy
Elizabeth Savage
Helen Besly (commenced 1/11/2016)
John Shepherd
Malcolm Hall-Brown (ceased 7/11/2016)
Monica Bradley
Phillip Di Bella (ceased 7/11/2016)

P R I NCI PA L AC T IVIT IE S
The Company’s primary operations and
responsibility is to drive long-term social and
economic benefits to Brisbane and the Greater
Brisbane region.

O P E R AT I N G AC T IVIT IE S
The deficit from ordinary activities of the company
for the financial year ended 30 June 2017 was
($1,123,767) and the financial year ended 30 June
2016 was a surplus of $1,178,639.

R E V I E W O F OPE RAT ION S
The majority of revenue received by the Company
was by way of grants from the Brisbane
City Council.
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FU TU RE DEVELO PMENTS

DIRECTO RS’ BENEFITS
Related party transactions are disclosed in note 11 of
the financial statements.

CO MPANY DETAILS
The Company is an Australian proprietary company
limited by shares, incorporated and registered in
Brisbane, Queensland.
The Brisbane City Council is the sole shareholder.
The registered address is:
Level 23, Brisbane Square
266 George Street
Brisbane QLD 4000
Australia
The principal place of business is:
Level 8, Roy Harvey House
157 Ann Street
Brisbane QLD 4000, Australia

B RIS BANE MA RKET ING PT Y LT D

D I R E C T O RS’ M E E T IN GS

During the year, the number of directors’ meetings and number of meetings attended by each of the
directors of the company were:
Names

Number eligible to attend

Number attended

Ian Klug AM - Chairman

11

10

Adam Penberthy

11

10

Elizabeth Savage

11

11

Helen Besly

7

7

John Shepherd

11

11

Malcolm Hall-Brown

4

4

Monica Bradley

11

11

Phillip Di Bella

4

4

K E Y A NNOUN C E ME N T S D URIN G T H E FINANCIAL YEAR
During the 2016-17 financial year, Brisbane Marketing, funded by Brisbane City Council, established The
Capital, the city’s $5 million (over 5 years) startup innovation hub in the Queen Street Mall. Since opening
in October 2016, The Capital has provided education and inspiration to over 7000 aspiring and established
entrepreneurs, and provided a supportive and affordable community to 120 entrepreneurs and their teams.
At the end of the 2016-17 financial year, Brisbane Marketing welcomed Brett Fraser to the position of Chief
Executive Officer. He was preceded by former Chief Executive Officer John Aitken who stepped down on
2 July, 2017, following a nine-year tenure at Brisbane Marketing. Brett Fraser had been serving as the Chief
Operating Officer at Brisbane Marketing before taking on the Chief Executive Officer position.

P O S T -BA L AN C E SHE E T E VE N T S
There have been no matters or circumstances that have arisen since the end of the financial year that have
significantly affected or may significantly affect either:
(i) The entity’s operations in future financial years
(ii) The results of those operations in future financial years; or
(iii) The entity’s state of affairs in future financial years

A U D I T O R ’ S IN D E PE N D E N C E D E C L ARATION
A copy of the auditor’s independence declaration as required under s.307C of the Corporations Act 2001 is
set out on page 17.
Signed in accordance with a resolution of the directors.

Ian Klug AM
Chairman

John Shepherd
Director

27/09/2017

27/09/2017
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AUDITOR’S INDEPENDENCE
DECLARATION
To the Directors of Brisbane Marketing Pty Ltd
This auditor’s independence declaration has been provided pursuant to s.307C of the

Corporations Act 2001.

I ND E P E NDE N C E D E C L ARAT ION
As lead auditor for the audit of Brisbane Marketing Pty Ltd for the financial year ended 30 June 2017, I
declare that, to the best of my knowledge and belief, there have been: 			
a)	no contraventions of the auditor independence requirements of the Corporations Act 2001 in relation
to the audit
b) no contraventions of any applicable code of professional conduct in relation to the audit.

DEBRA STOLZ
as delegate of the Auditor-General of Queensland
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STATEMENT OF COMPREHENSIVE INCOME
FOR THE YEAR ENDED 30 JUNE 2017

Note

2017
$

2016
$

1,512,583

1,714,264

4,603,866

3,905,969

28,510,092

25,956,438

2,394,659

2,165,386

107,595

176,684

1,376,655

828,805

38,505,450

34,747,546

13,772,764

13,710,276

6,833,577

6,341,326

13,601,237

9,227,225

5,329,400

4,076,527

28,278

72,523

63,961

141,030

Total Expenses

39,629,217

33,568,907

Net Surplus / (Deficit)

(1,123,767)

1,178,639

REVENUES
Ticket sales through Visitor Information Centre
Advertising, sponsorship and membership income
Grants, subsidies and sponsorships Brisbane City Council

11b

Grants, subsidies and sponsorships - Other
Interest income
Other income
Total Revenues

EXPENSES
Employee expenses

3

Materials and services
City marketing and promotion
Business development expenses

4

Depreciation and amortisation
Other expenditure

5

The above Statement of Comprehensive Income should be read in conjunction with the notes to and
forming part of the financial statements set out on the attached pages.
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STATEMENT OF FINANCIAL POSITION
AS AT 30 JUNE 2017

Note

2017
$

2016
$

6

4,565,857

6,129,318

Trade and other receivables

695,052

272,154

Prepayments

477,544

512,164

5,738,453

6,913,636

Plant and equipment

69,201

97,479

Total Non Current Assets

69,201

97,479

5,807,654

7,011,115

3,203,895

3,539,696

189,947

150,776

526,009

624,213

3,919,851

4,314,685

Provisions for employee benefits

389,491

329,561

Lease Incentive Liability

255,210

-

Total Non Current Liabilities

644,701

329,561

Total Liabilities

4,564,552

4,644,246

Net Assets

1,243,102

2,366,869

1

1

1,243,101

2,366,868

CURRENT ASSETS
Cash and cash equivalents

Total Current Assets

NON CURRENT ASSETS

Total Assets

CURRENT LIABILITIES
Trade and other payables

7

Provisions for employee benefits
Deferred income

8

Total Current Liabilities

NON CURRENT LIABILITIES

SHAREHOLDER’S EQUITY
Contributed equity
Retained earnings

9

Total Shareholder's Equity
1,243,102
2,366,869
			
The above Statement of Financial Position should be read in conjunction with the notes to and forming
part of the financial statements set out on the attached pages.
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STATEMENT OF CHANGES IN EQUITY
FOR THE YEAR ENDED 30 JUNE 2017
2017

Note

Contributed
Equity
$

Retained
Earnings
$

Total

Balance at beginning of year

1

2,366,868

2,366,869

Net Deficit

-

(1,123,767)

(1,123,767)

9

1

1,243,101

1,243,102

Note

Contributed
Equity
$

Retained
Earnings
$

Total

Balance at beginning of year

1

1,188,229

1,188,230

Net Surplus

-

1,178,639

1,178,639

1

2,366,868

2,366,869

Balance at Year End
2016

Balance at Year End

8

$

$

The above Statement of Changes in Equity should be read in conjunction with the notes to and forming
part of the financial statements set out on the attached pages.

STATEMENT OF CASH FLOWS
FOR THE YEAR ENDED 30 JUNE 2017

Note

2017
$

2016
$

6,364,850

7,072,660

33,995,226

30,934,006

107,595

176,684

(40,507,422)

(33,372,767)

(1,523,710)

(1,831,886)

(1,563,461)

2,978,697

(1,563,461)

2,978,697

6,129,318

3,150,621

4,565,857

6,129,318

CASH FLOWS FROM OPERATING ACTIVITIES
Cash receipts from customers
Subsidies and grants
Interest received
Payments to suppliers and employees
GST paid to the Australian Taxation Office
Net Cash Flows generated/(used) in operating
activities

10

NET INCREASE/(DECREASE) IN CASH HELD
Cash at the beginning of the year
Cash at the end of the year

6

The above Statement of Cash Flows should be read in conjunction with the notes to and forming part of
the financial statements set out on the attached pages.
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NOTES TO AND FORMING PART
OF THE FINANCIAL STATEMENTS
FOR THE YEAR ENDED 30 JUNE 2017
1. Basis of Preparation
The financial report is a general purpose financial report which has been prepared in accordance with
the requirements of the Australian Accounting Standards Board and Interpretations (AASBs) and the
Corporations Act 2001.
The financial statements were authorised for issue by the directors on 27 September 2017.
The financial report is prepared on an accruals basis. Except where stated, the historical cost convention is
used. The accounting policies have been consistently applied, unless otherwise stated. The company is a
not-for-profit entity.
Amounts included in the financial statements and directors’ report have been rounded off to the nearest
dollar.
Comparative information has been restated where necessary to be consistent with disclosures in the
current reporting period.

2. Statement of Significant Accounting Policies
The following is a summary of the material accounting policies adopted by the company in the
preparation of the financial report.
a) Income Tax
The company is a state body as defined under the Income Tax Assessment Act 1936 and is exempt from
Commonwealth taxation with the exception of Fringe Benefits Tax and Goods and Services Tax.
b) Goods and Services Tax
Revenues, .expenses, intangibles, plant and equipment are recognised net of the amount of Goods and
Services Tax (GST), except where the amount of GST incurred is not recoverable from the Australian Tax
Office (ATO). In these circumstances the GST is recognised as part of the cost of acquisition of the asset or
as part of the expense of the item.
Receivables and payables are stated with the amount of GST included.
The net amount of GST recoverable from, or payable to, the ATO is included as a current asset or liability in
the Statement of Financial Position.
Cash flows are included in the Statement of Cash Flows on a gross basis. The GST components of cash
flows arising from investing and financing activities which are recoverable from, or payable to, the ATO are
classified as operating cash flows.
c) Revenue
Grants and subsidies that are non-reciprocal in nature are recognised as revenue in the year in which the
Company obtains control over them (control is generally obtained at the time of receipt). Where grants
and subsidies are received that are reciprocal in nature, revenue is progressively recognised as it is earned,
according to terms of the funding agreements.
d) Cash and Cash Equivalents
Cash and cash equivalents include cash on hand, deposits held at call with banks, other short-term highly
liquid investments with original maturities of three months or less.
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NOTES TO AND FORMING PART
OF THE FINANCIAL STATEMENTS
FOR THE YEAR ENDED 30 JUNE 2017

e) Employee Benefits
Employee benefits relate to amounts expected to be paid to or on behalf of employees and directors for
wages earned, bonuses, annual leave, long service leave, workers’ compensation and superannuation.
Annual leave represents the amount which the Company has a present obligation to pay, resulting from
employees’ services provided up to balance date. The accrual has been calculated based on remuneration
rates expected to be paid when the liability is settled and includes related on-costs.
Long service leave represents the present value of the estimated future cash outflows to be made by
the Company resulting from employees’ services provided up to balance date. The value of the liability
is calculated using current pay rates and projected future increases in those rates and includes related
employee on-costs. The estimates are adjusted for the probability of the employees remaining in the
Company’s employment or other associated employment which would result in the Company being
required to meet the liability. Adjustments are then made to allow for the proportion of the benefit
earned to date, and the result is discounted to present value.
Contributions are made by the Company to an employee superannuation fund and are charged as an
expense when incurred.
f) Trade and Other Receivables
Receivables are due for settlement in 30 ·days and are carried at amounts due. The collectability is
assessed at period end and an allowance is made for impairment if required. As at balance date 2017 and
2016, there were no impaired trade & other receivables.
g) Trade and Other Payables
Creditors and accruals represent liabilities for goods and services provided to the Company prior to the
end of the financial year and which are unpaid. These amounts are unsecured and are usually paid within
30 days from statement.
h) Financial Instruments
Recognition
Financial assets and financial liabilities are recognised in the Statement of Financial Position when the
Company becomes party to the contractual provisions of the financial instrument.
Classification
Financial instruments are classified and measured as follows:
-Receivables - held at amortised cost
-Payables - held at amortised cost
i) Accounting Estimates and Judgements
The preparation of financial statements necessarily requires the determination and use of certain critical
accounting estimates, assumptions, and management judgements that have the potential to cause a
material adjustment to the carrying amounts of assets and liabilities within the next financial year. Such
estimates, judgements and underlying assumptions are reviewed on an ongoing basis. Revisions to
accounting estimates are recognised in the period in which the estimate is revised and in future periods
as relevant estimates, judgements and underlying assumptions are reviewed on an ongoing basis.
Estimates and assumptions that have potential significant effects are outlined in the following:
-Provision for Employee Benefits
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NOTES TO AND FORMING PART
OF THE FINANCIAL STATEMENTS
FOR THE YEAR ENDED 30 JUNE 2017

j) Operating leases
The Company enters into Operating leases as a means of acquiring access to office accommodation to
deliver its principal activities. Any incentives received or provided have been recognised as an integral
part of the net consideration agreed for the use of the asset, irrespective of the incentive’s nature, form or
timing of the payments.
Operating lease rental expense from office accommodation is recognised on a periodic straight line basis
over the term of the lease.
Rental revenues from sub-leased office accommodation is recognised on a periodic straight line basis
over the term of the lease.
k) New and Revised Accounting Standards
At the date of authorisation of the financial report, the expected impacts of new or amended Australian
Accounting Standards with future commencement dates are as set out below.
The only Australian Accounting Standard that became effective for the first time in 2016-1 7 is AASB
124 Related Party Disclosures. This standard requires note disclosures about relationships between a
parent entity and its controlled entities, key management personnel (KMP) remuneration expenses and
other related party transactions, and does not impact on financial statement line items. As some of this
information has been previously disclosed, AASB 124 itself had minimal impact on the KMP disclosures
compared to 2015-16. Refer Note 11.
AASB 9 Financial Instruments and AASB 2014-7 Amendments to Australian Accounting Standards
arising from AASB 9 (December 2014) will become effective from reporting periods beginning on or
after 1 January 20 18. The main impacts of these standards on the Company are that they will change
the requirements for the classification, measurement, impairment and disclosures associated with the
Company’s financial assets. AASB 9 will introduce different criteria for whether financial assets can be
measured at amortised cost or fair value.
AASB 15 Revenue from Contracts with Customers and AASB 1058 Income of Not-For-Profit Entities will
become effective from reporting periods beginning on or after 1 January 2019. This standard contains
more detailed requirements for the accounting for certain types of revenue from customers. Depending
on the specific contractual terms, the new requirements may potentially result in a change to the timing
of revenue from sales of the Company’s goods and services, such that some revenue may need to be
deferred to a later reporting period to the extent that the Company has received cash but has not met
its associated obligations (until such time, amounts are reported as a Deferred Income liability). The
Company has completed a comprehensive analysis of current arrangements for sale of its goods and
services, no material impact on its present accounting practices is anticipated at reporting date.
AASB 16 Leases will require the recognition of all operating leases on the balance sheet from reporting
periods beginning on or after 1 January 2019. A lease liability will be initially measured at the present value
of the lease payments to be made over the lease term. A corresponding right-of-use asset will also be
recognised to record the right to use the leased item over the lease term.
The Company has undertaken a preliminary analysis to identify the impacts of introducing AASB 16. The
current assessment indicates minimal impact on the Company’s statement of financial position on initial
recognition (decrease in Net Assets $34,543). This assessment takes into account the Company’s current
obligations and various market and other assumptions.
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NOTES TO AND FORMING PART
OF THE FINANCIAL STATEMENTS
FOR THE YEAR ENDED 30 JUNE 2017

2017
$

2016
$

10,560,287

10,280,006

Temporary Staff

42,833

487,628

Superannuation

1,141,780

1,122,567

868,230

787,183

Workers Compensation

31,300

13,581

Fringe Benefits Tax

117,169

123,050

Payroll Tax

626,242

599,887

Other Employee Expenses

384,923

296,374

13,772,764

13,710,276

123

123

Market Research

464,374

228,832

Event Activation

2,885,103

2,341,398

Event Contractors

1,142,261

801,638

Event Performers

785,844

671,91 7

Other Event Costs

51,818

32,743

5,329,400

4,076,527

3. Employee Expenses
Salaries & Wages

Annual Leave and Long Service Leave

Number of full-time equivalent employees at 30 June (including
casual employees)

4. Business Development Expenses
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NOTES TO AND FORMING PART
OF THE FINANCIAL STATEMENTS
FOR THE YEAR ENDED 30 JUNE 2017

2017
$

2016
$

Auditing fees - Queensland Audit Office (audit of accounts)

27,700

26,400

Auditing fees - Brisbane City Council (internal audit)

26,429

1 8, 772

9,832

95,858

63,961

141,030

4,375

4,189

451,857

1,893,334

94,358

121,954

3,665,217

3,572,366

76,326

223,165

273,724

314,310

4,565,857

6,129,318

5. Other Expenditure

Other Expenditure

6. Cash and Cash Equivalents
Cash on Hand
Cash at Bank
Cheque Account
Cheque Account - USD
QTC - Capital Guaranteed Fund
Visitor Information Centre Trust Account
CBA - Australia TradeCoast

Excess funds are invested in the Queensland Treasury Corporation (QTC) Capital Guaranteed Cash Fund
Account. Based on financial instruments held at 30 June 2017, a 1% increase or decrease in market interest
rates would have an impact of$45,658 (2016: $61,293) on the Company’s Statement of Comprehensive
Income.

7. Trade and Other Payables
Trade Creditors

2,170,990

2,498,034

Other Creditors

369,947

443,502

Employee Benefits

662,958

598,160

3,203,895

3,539,696

Trade and other payables are not interest bearing with maturity dates of less than one (1) year.

8. Deferred Income
Services proportionately rendered

242,371

255,544

Membership subscriptions in advance

191,522

176,734

92,116

191,935

526,009

624,213

Event deposits received
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NOTES TO AND FORMING PART
OF THE FINANCIAL STATEMENTS
FOR THE YEAR ENDED 30 JUNE 2017

2017
$

9.

2016
$

Retained Earnings

The Company’s retained earnings are subject to a number of restrictions from third parties which limit
amounts available for distribution and/or execution to specific activities for which they were received.
Restricted Retained Earnings
Convention Bids
Brisbane Convention & Visitors Bureau
Australia TradeCoast Limited
Asia Pacific Screen Awards Film Fund
Queen Street Mall Levy
Total Restricted Retained Earnings
Unrestricted Retained Earnings
Total Retained Earnings

458,921

439,157

-

56,537

236,810

300,145

-

127,929

384,555

415,000

1,080,286

1,338,768

162,815

1,028,100

1,243,101

2,366,868

(1,123,767)

1,178,639

28,278

72,523

-

56,798

(422,898)

1,240,925

10. Cash Flow Information
Reconciliation of surplus/(deficit) to the net cash flows used in
operating activities
Net Surplus/(Deficit)
Non-cash flows in surplus/(deficit) from ordinary activities
Depreciation & amortisation
Write-off of assets
Changes in assets and liabilities
(Increase)/decrease in
Trade and other receivables
Inventories
Prepayments

-

7, 1 6 6

34,620

(131,605)

Increase/(decrease) in
(335,801)

958,135

Deferred income

Trade and other payables

(98,204)

(478,745)

Lease incentive liability

255,210

-

99,101

74,861

(1,563,461)

2,978,697

Provisions
Net cash flows generated/(used) in operating activities
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NOTES TO AND FORMING PART
OF THE FINANCIAL STATEMENTS
FOR THE YEAR ENDED 30 JUNE 2017
11. Related Party Transactions
(a) Key management personnel employee benefits
Key management personnel (KMP) employee benefits relate to employee benefits expensed (Note 2e) to
or on behalf of KMP, comprising the following components:
ӲӲ Short-term benefits, including salaries and leave entitlements earned and expensed for the entire
year, or for that part of the year during which the employee occupied a KMP position; performance
payments recognised as an expense during the year.
ӲӲ Long term benefits include amounts expensed in respect of long service leave entitlements earned.
ӲӲ Post-employment benefits include amounts expensed in respect of employer superannuation
obligations.
ӲӲ Termination benefits include payments in lieu of notice on termination and other lump sum
separation entitlements (excluding annual and long service leave entitlements) payable on
termination of employment or acceptance of an offer of termination of employment.
2017
$

2016
$

216,538

234,038

13,775

15,437

1,865,373

1,809,958

185,669

158,609

29,459

27,671

-

46,250

2,310,814

2,291,963

Number of Directors

8

7

Number of Senior Management

9

10

Directors’ benefits
Short-term benefits
Post-employment benefits
Senior Management benefits
Short-term benefits
Post-employment benefits
Long-term benefits
Termination benefits

(b) Transactions with the Brisbane City Council and its controlled entities, the ultimate and Australian
controlling entity
During the year, Brisbane City Council and City Parklands Services Pty Ltd, provided grants and subsidies
to Brisbane Marketing Pty Ltd with a total value of $28,510,092 (2016: $25,956,438). Amounts receivable at
balance day under normal commercial terms and conditions amounted to $382,397 (2016: $4,187).
In addition, amounts for goods and/or services supplied by Brisbane City Council and its controlled
entities including City Parklands Services Pty Ltd, Museum of Brisbane Pty Ltd and Major Brisbane Festival
Pty Ltd based on normal commercial terms and conditions to the Company were as follows:
Advertising & Promotional Services

4,090,737

3,177,748

Repayment of Unused Grants

33,502

99,647

Lease 157 Ann Street, Brisbane

144,060

152,490

Other costs

159,082

132,234

4,427,381

3,562,119

Amounts payable at balance day under normal commercial terms and conditions amounted to $1,141,158
(2016: $39,602).
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NOTES TO AND FORMING PART
OF THE FINANCIAL STATEMENTS
FOR THE YEAR ENDED 30 JUNE 2017

2017
$

2016
$

12. Commitments

The operating lease rentals of property, plant and equipment contracted for as at 30 June 2017 but not
provided in the financial statements are payable as follows:
Not later than 1 year

2,1 21,143

2,164,638

Later than 1 year but not later than 5 years

4,711,552

6,832,696

6,832,695

8,997,334

The sub-leased rentals of property contacted as at 30 June 2017 but not
provided in the financial statements are receivable as follows:
Not later than 1 year
Later than 1 year but not later than 5 years

438,621

438,621

1,315,862

1,754,483

1,754,483

2,193,104

13. Economic Dependency
The Company’s activities are dependent upon grant funding from the Brisbane City Council. Funding
support has been agreed to by the council for the 2017-18 financial year.
2017
$

14.

2016
$

Administered Funds

In 2011-12 a separate bank account (CBA - City Bid Fund Joint Account) was set up which enabled
the fund members (Brisbane Marketing, Brisbane Convention & Exhibition Centre and Queensland
Hotels Association) to jointly bid in attracting conferences to the City. The account is administered by
the Company on behalf of the members of the fund. These funds are not included in the statement of
financial position as they are trust moneys.				
Opening Cash Balance
Contributions received
Interest earned
Conferences supported
Closing Cash Balance

2,383,666

2,128,003

209,645

507,170

40,779

65,561

(676,945)

(317,068)

1,957,145

2,383,666
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DIRECTORS’
DECLARATION

In the opinion of the directors of Brisbane Marketing Pty Ltd:		
1. T
 he financial statements and notes, as set out on pages 18 to 28, are in accordance with the Corporations
Act 2001, including:
a) g
 iving a true and fair view of the company’s financial position as at 30 June 2017 and of its
performance for the year ended on that date; and		
	b) complying with Australian Accounting Standards (including the Australian Accounting Interpretations)
and the Corporations Regulations 2001.
2. T
 here are reasonable grounds to believe that the Company will be able to pay its debts as and when they
become due and payable.
This declaration is made in accordance with a resolution of the Board of Directors.
On behalf of the Board		

Ian Klug AM
Chairman

John Shepherd
Director

27/09/2017

27/09/2017
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INDEPENDENT AUDITOR’S REPORT
To the Members of Brisbane Marketing Pty Ltd.

REP O RT O N T HE A UDIT OF T HE FINAN C I AL R EPO R T
Opinion
I have audited the accompanying financial report of Brisbane Marketing Pty Ltd.
In my opinion, the financial report:
a) gives a true and fair view of the company’s financial position as at 30 June 2017, and its financial
performance and cash flows for the year then ended,
	b) complies with the Corporations Act 2001, the Corporations Regulations 2001 and Australian
Accounting Standards.
The financial report comprises the statement of financial position as at 30 June 2017, the statement of
comprehensive income, statement of changes in equity and statement of cash flows for the year then
ended, notes to the financial statements including summaries of significant accounting policies and other
explanatory information, and the directors’declaration.
Basis for opinion
I conducted my audit in accordance with the Auditor-General of Queensland Auditing Standards, which
incorporate the Australian Auditing Standards. My responsibilities under those standards are further
described in the Auditor’s Responsibilities for the Audit of the Financial Report section of my report.
I am independent of the company in accordance with the ethical requirements of the Accounting
Professional and Ethical Standards Board’s APES 110 Code of Ethics for Professional Accountants (the
Code) that are relevant to my audit of the financial report in Australia. I have also fulfilled my other ethical
responsibilities in accordance with the Code and the Auditor-General of Queensland Auditing Standards.
I am also independent of the entity in accordance with the auditor independence requirements of the
Corporations Act 2001, and confirm that the independence declaration required by the Corporations Act
2001, which has been given to the directors of the company, would be in the same terms if given to the
directors as at the time of this auditor’s report.
I believe that the audit evidence I have obtained is sufficient and appropriate to provide a basis for
my opinion.
Other information
Other information comprises the information included in the entity’s director’s report for the year ended 30
June 2017, but does not include the financial report and my auditor’s report thereon.
Those charged with governance are responsible for the other information.
My opinion on the financial report does not cover the other information and accordingly I do not express
any form of assurance conclusion thereon.
In connection with my audit of the financial report, my responsibility is to read the other information and, in
doing so, consider whether the other information is materially inconsistent with the financial report or my
knowledge obtained in the audit or otherwise appears to be materially misstated.
If, based on the work I have performed, I conclude that there is a material misstatement of this other
information, I am required to report that fact.
I have nothing to report in this regard.
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Responsibilities of the company for the financial report
The company’s directors are responsible for the preparation of the financial report that gives a true and
fair view in accordance with the Corporations Act 2001, the Corporations Regulations 2001 and Australian
Accounting Standards, and for such internal control as the company’s directors determine is necessary to
enable the preparation of the financial report that is free from material misstatement, whether due to fraud
or error.
The company’s directors are also responsible for assessing the company’s ability to continue as a going
concern, disclosing, as applicable, matters relating to going concern and using the going concern basis of
accounting unless management either intends to liquidate the company or to cease operations, or has no
realistic alternative but to do so.
Auditor’s responsibilities for the audit of the financial report
My objectives are to obtain reasonable assurance about whether the financial report as a whole is free from
material misstatement, whether due to fraud or error, and to issue an auditor’s report that includes my
opinion. Reasonable assurance is a high level of assurance, but is not a guarantee that an audit conducted
in accordance with the Australian Auditing Standards will always detect a material misstatement when
it exists. Misstatements can arise from fraud or error and are considered material if, individually or in
aggregate, they could reasonably be expected to influence the economic decisions of users taken on the
basis of this financial report.
As part of an audit in accordance with the Australian Auditing Standards, I exercise professional judgement
and maintain professional scepticism throughout the audit. I also:
ӲӲ Identify and assess the risks of material misstatement of the financial report, whether due to fraud or
error, design and perform audit procedures responsive to those risks, and obtain audit evidence that
is sufficient and appropriate to provide a basis for my opinion. The risk of not detecting a material
misstatement resulting from fraud is higher than for one resulting from error, as fraud may involve
collusion, forgery, intentional omissions, misrepresentations, or the override of internal control.
ӲӲ Obtain an understanding of internal control relevant to the audit in order to design audit procedures
that are appropriate in the circumstances, but not for expressing an opinion on the effectiveness of the
company’s internal control.
ӲӲ Evaluate the appropriateness of accounting policies used and the reasonableness of accounting
estimates and related disclosures made by the company.
ӲӲ Conclude on the appropriateness of the company’s use of the going concern basis of accounting
and, based on the audit evidence obtained, whether a material uncertainty exists related to events or
conditions that may cast significant doubt on the company’s ability to continue as a going concern.
If I conclude that a material uncertainty exists, I am required to draw attention in my auditor’s report
to the related disclosures in the financial report or, if such disclosures are inadequate, to modify my
opinion. I base my conclusions on the audit evidence obtained up to the date of my auditor’s report.
However, future events or conditions may cause the company to cease to continue as a going concern.
ӲӲ Evaluate the overall presentation, structure and content of the financial report, including the
disclosures, and whether the financial report represents the underlying transactions and events in a
manner that achieves fair presentation.
I communicate with the company’s directors regarding, among other matters, the planned scope and
timing of the audit and significant audit findings, including any significant deficiencies in internal control
that I identify during my audit.

DEBRA STOLZ
as delegate of the Auditor-General of Queensland
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Queensland Audit Office
Brisbane

Level 8 Roy Harvey House, 157 Ann Street, BRISBANE CITY QLD 4000
PO Box 12260, George Street BRISBANE CITY QLD Australia 4003
T: +61 7 3006 6200 F: +61 7 3006 6250
E: enquiries@brisbanemarketing.com.au

